


GH 


ye. 





Autooutiue News 


Founded in 1925 as Automotive Daily News 


The Newspaper of the Industry 








Vol. 13, No. 2526 


DETROIT, SATURDAY, AUGUST 13, 1938 


$4.00 Per Year, 10c Per Copy 





CHEV. PROTECTS TERRITORIES 





U.S., Chrysler, Ford Confer on Finance Suit 
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Soap Box Stage Set 
It Takes Nerve 
How’s Your ol’ Straw Hat 
Homeward Bound 
New Model Time 


Be 
By 


Chris Sinsabaugh 











Hotel Mayflower 


Akron, O. 


HE stage is being set today 
for the fifth anual running 

of the All-American Soap Box 
Derby, spons- 
ored by Chev- 
rolet and more 
than 100 sup- 
porting news- 
papers scatter- 
ed from coast 
to coast. Again 
the battle 
ground is the 
special built 
hillocated 
near the airport 
and Sunday 
afternoon, 
weather permitting, there will 
be a new champion—new I say 
because under the rules, the 
classic can be won only once by 
the same kid. That evening 
victor and vanquished will fore- | 
gather at a banquet and Tom 
Keating, assistant general sales 
manager will represent Chevro- 
let’s high command and Adman- | 
ager C. P. Fisken will distribute | 
the prizes and diplomas. 

on * a 





Tom Keating 


BECAUSE of Chevrolet's 
sponsorship and support given 
by that manufacturer, I always 
have ranked the derby as an 
automobile event although the 
racing vehicle is motorless. A 
soap box racer is a vehicle on 
which not more than $10 can be 
spent in its construction and the 
kid must build it himself. And 
the age limit is from nine to 15. 
True, it is a coasting match but 
it is packed with thrills. And 
if you think it is easy to coast 
down hill in one of these con- 
traptions just try it some time. 
I'll confess that I am not brave 
enough, for it is like coming 
down hill in a baby carriage 
and at considerable speed. The 
hill at its steepest is 16 per cent 
grade and the distance 1,100 feet 
from start to finish. 





GATHERED here for the fray | 
is the race management, a small | 
army in itself and under the di- 
rection of John Gormley. Not} 
even at Indianapolis is so much | 
attention given to detail and ev-| 
ery effort is aimed at safety for | 
the contestants as well as the 
public. Automobile editors by} 
the score are here too, for each 
entrant, a local champion, is be- 
ing looked after by a Paul Pry. 

(Continued on Page 19, Col. 1) 


General | Motors 
Remains Aloof in 
SettlementParley 





U. S. Heads Favor Dropping 
of Dealers’ Finance 
Reserve Plan 





By William Ullman 
Washington Correspondent, AN 


WASHINGTON. — That 
General Motors apparently 
intends to fight in Federal 
court, without any effort at 
compromise, the indictment 
found against it at South Bend, 
Ind., based on its sales financing 
methods, was admitted by the 
Justice Department late this 
week. While attorneys for 
Ford and Chrysler have been 
conferring for weeks with Jus- 
tice officials with a view to a 
consent decree which would 
pledge them to changes in fi- 
nancing procedure and shut off 
prosecution of similar  indict- 
ments against them, no overtures 
of any kind have been made by 
General Motors. Previously it 
had been understood that G.M. 
was participating in the con- 
versations. 

At this moment this is the sit- 
uation, according to high Justice 
Department officials: 

No communication relative 
to financing practices has 
been received by the Depart- 
ment from General Motors since 
at least last October, long before 
(Continued on Page 7, Col. 1) | 


Bayne Appointed 
Sales Director 


By Chrysler Div. 


DETROIT.—C. L. Jacobson, 
sales manager of the Chrysler 
division, Chrysler Corp., an- 
nounces the 
appointment of 
Joseph E. 
Bayne as di- 
rector of sales. 
This appoint- 
ment will give 
the factory ad- 
ditional con- 
tacts with the 
dealer body 
and will make 
available to the 
retailers the 
experience’ of 











J. E. Bayne 


many years in that department 
of the business. 


Bayne was president of the 
Chrysler Detroit Co., factory 
branch, until selected for his 
|new duties. He brings to the 
|factory executive staff a re- 
tailing experience of 15 years 

(Continued on Page 6, Col. 4) 





|a man who has been associated | 





NEARLY 25,000 Plymouth retail salesmen on the staffs of Dodge, De 
Soto and Chrysler dealers throughout the country paid birthday tribute 
to their factory chief Thursday at a testimonial luncheon in Detroit for 


Harry G. Moock, 


sales vice-president of Plymouth Motor Corp. The auto 


salesmen in 48 states—all members of the Plymouth Salesmen’s League— 
had pooled one peny each to present Moock (center) with a diamond- 
studded, gold replica of the sales league membership pin that each of 


them wears. 


It was presented by Bob Howell, left, Plymouth dealer, and 


Richard Sherer, right, of Chrysler- Detroit. 





Automotive Gains Raise 
Confidence in Washington 





Special to Automotive News 


WASHINGTON. Observers 
here who carefully scanned the 
business horizon this week found 
that the break in the dark clouds 
became more pronounced and the 
light of confidence and optim- 
ism stronger as the news from 
economic “weather bureaus” 
throughout the country, routed 
through the National Capital, 


|continued its favorable trend. 


Again this week the automo- 
tive industry furnished an im- 
portant measure of the confi- 
dence-building developments. 

For example, Washington not- 
ed the decidedly important news 
that passenger car field stocks 
were cut by approximately 
30 per cent during July and, ac- 
cording to authoritative reports 
were at the lowest point for that 
period since 1933, and for any 
period since early fall of 1935. 

The small but steady growth 
in consumer demand for motor 


The Top Ten 
PASSENGER CARS 


First Ten in Registration as 
Reported in AN Today: 





1938 1937 
Pos. Make Pos. 
1— 248,928 Chev. 428,958— 2 
2—212,437 Ford 510,364— 1 
3—142,103 Plym. 273,741— 3 
4— 83,245 Buick 108,542— 7 
5— 56,565 Dge. 149,827— 4 
6— 52,223 Pont. 120,916— 5 
%7— 49,292 Olds. 111,233— 6 
8— 26,454 Pack. 59,623— 8 
9— 26,084 Chrys. 49,684—10 
10— 21,802 Hud. 54,992— 9 
Total All Makes 
1,008,960 2,071,999 
For complete standings of all 

makes, see Page 13 this issue. 





cars continues to be a source of 
great satisfaction to official ob- 
servers in Washington who are 
thoroughly cognizant of the dom- 
inant role played by the industry 
in the whole national economic 
picture. The fact that 1938 
promises to finish far better than 
it began is taken as a happy 
augury for 1939 business devel- 
opments generally. 

A business report which inter- 
ested Capital observers especial- 
ly this week also came out of 
Detroit, and had to do with the 
country-wide “job-making” drive 
launched by George W. Mason, 
president of the Nash-Kelvinator 
Corp. This drive, designed to 
show salesmen and public the 
far-reaching constructive affects 
of automotive and refrigerator 
purchases, has for its goal the 
creation of 1,735,000 man-days 
of work during August and Sep- 
tember. 

When AN’s correspondent 

(Continued on Page 2, Col. 1) 





New Enforcement 
Division Set Up to 
Administer Plan 


Program Designed to End 
Cross-Selling Among 
Own Dealers 


DETROIT. — — Announce- 
ment of a territory security 
plan with almost automatic 
enforcement provisions is 
made this week by William 
E. Holler, sales manager of 
Chevrolet Motor division of Gen- 
eral Motors. Under the plan a 
dealer infringing another deal- 
er’s territory would pay a sales 
adjustment fee of $25 to the in- 
fringed dealer if the payment is 
voluntary and $35 when no vol- 
untary payment has been made. 
The plan will become effective 
in several cities Aug. 15, prior to 
any attempt to install it on a 
national plan. 

According to Chevrolet an- 
nouncement this plan has been 
tried out in the east during the 
past three years where it has 
met with success. Briefly to op- 
erating principles of it are: 

Dealers will have sales se- 
curity, against raiding, with- 
in the corporate limits of the 
cities, towns and villages in 
which they are located. 
2 Sales adjustment for a raid- 
sale made within the 
corporate limits of a dealer’s 
town—$25—if the selling dealer 
settles voluntary within 48 
hours after delivery, or $35 if 
the selling dealer does not make 
voluntary adjustment. 


3 Any dealer can sell to any 
customer anywhere. Any 
customer can buy from any 
dealer anywhere. But, if the 
customer resides within another 
dealer’s corporate limits, the 
selling dealer is obliged to make 
a $25 or $35 sales adjustment 
with the other dealer. 
4 The $25-$35 Sales adjust- 
ment applies on every sale 
made within another dealer’s se- 
cured corporate limits, regard- 
(Continued on Page 2, Col. 1) 








Ind. Assn. Urges Makers 
To Help Fight Legislation 


INDIANAPOLIS.—Calling up- 


on automobile manufacturers to 
join with dealers in an effort to 
prevent a further spread of 
state legislation controlling auto- 
mobile merchandising, E. E. 
Nolan president of the Automo- 
bile Dealers Assn., of Indiana, 
has directed letters to the Auto- 
mobile Manufacturers Assn. and 
the Ford Motor Co., seek'ng im- 
mediate co-operation. Ford Mo- 
tor Co. is not a member of AMA. 


While Nolan implies that a 
certain degree of the current de- 
mand for state control is due to 
“an attitude of indifference” on 
the part of manufacturers, he 
points to the dangers of further 
legislation of this sort. 

“It is the feeling of our asso- 
ciation,” he states, “that some- 
thing should be done immediate- 
ly in order to keep the industry 
in the hands of dealers and man- 
(Continued on Page 8, Col. 1) 
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Chevrolet Establishes Territory Security Plan 


Program Would Discourage 


Cross-Selling by Dealers 


(Continued from Page 1) 


less of whether the sale fas made 
to a relative, friend, tourist, trav- 
eling salesman, or any other in- 
dividual. 
5 The only exceptions are the 
sale of a new car or truck 
to the federal government, or a 
state, county or city government, 
and to fleet users using 25 cars 
or more. 
In the administration of terri- 
tory security, Chevrolet has cre- 


ated a new national territory 


security department in Detroit, 
in complete charge of the plan’s 
development and_ operation 
throughout the country. In ad- 
dition, a complete and separate 
national field organization in 
each region and zone is at pres- 
ent in the process of formation. 
Nine regional territory supervis- 
ors (one in each region) have 
been appointed to supervise the 
operation in each Region—then 
a complete and exclusive zone 
territory suvervising organization 
will be placed in charge of each 
zone operation. 

These men have been especial- 
ly trained at a special school 
held recently in Detroit. They 
have gained a full knowledge of 
the plan. They have the view- 
point and the ability to handle 
their new responsibilities to the 
end that the plan will be admin- 
istered in a fair, impartial and 
effective manner for all dealers 
concerned. 

In going to territory security, 
Chevrolet realizes that when 
dealers have been accustomed to 
open territory for many years, 
any change should in the begin- 
SE eet epee aceaneaieeanadas 


Gains by Motors 
RaiseConfidence 
In Washington 


(Continued from Page 1) 
called this plan to the attention 
of observers here it evoked a 
highly favorable response and 
was declared to be “a real step 
in the right direction, and its 
success undoubtedly will set an 
example which will be widely 
followed.” 

Other important factors on the 
business horizon this week were 
an increase in the issuance of 
building permits in communities 
in virtually every section of the 
country; reports from 31 cities to 
the Department of Commerce 
showing gains in retail trade; 
and a report from Milwaukee, 
Wis., finance companies which 
indicated that retail automotive 
trade there is in an unusually 
good condition. 

There also is an improvement 
in the unemployment situation 
which can be expected to show 
further curtailment as Federal 
make-work projects get under 
way in increasing volume. 





Body of Harold Barrett 
Recovered From Lake 

DETROIT.—The body of 
Harold G. Barrett, 42, assistant 
sales manager of the 
Color Co., was recovered Thurs- 
day several miles out in Lake 
St. Clair off Mt. Clemens. 

Barrett was lost in Anchor 
Bay, off New Baltimore, on Aug. 
5, when he apparently fell from 
a cruiser owned by Oscar M. 
Chase, plant superintendent of 
the Plymouth Motor Car Co. An 
autopsy at the Wayne county 
morgue established that Barrett 
drowned. 

Funeral services will be held 
here Saturday. 


Ditzler | 
{tunity for increasing and assur- 


ning, be moderate enough that 
it does not create a violent up- 
heaval in their accustomed 
method of operation. 

For that reason, Chevrolet has 
chosen to develop the territory 
security plan, on an evolutionary 
basis. Having laid down the 
right, fundamental principles, the 


plan will be perfected and im- 
proved—where necessary — as 
added operating experience is 
gained. 


The territory security plan 
will, at first, be placed into op- 
eration in only certain selected 
key city areas and will affect 
only the dealers in and around 
these areas. Gradually, there- 
after, as each installation area 
reaches the point of smooth and 
efficient operation, the plan will 
be extended to other locations 
until, in reasonable time, all deal- 
ers in all regions and zones 
throughout the country will be 
operating under territory secur- 


ity. 
Result of Experience 

In a special bulletin to all 
Chevrolet dealers, announcing 
the plan, Holler stated: 

“The Chevrolet territory se- 
curity plan is the result of three 
years of practical dealer operat- 


ing experience, conducted in one|M 


zone in the East. It is simple in 
operation. It is free of the usu- 
al complicated, strict rules and 
regulations. Yet the plan in- 
corporates the required basic op- 
erating factors that allow for the 
improvement of retail selling 


conditions and the return to fair, 
competitive relationships be- 
tween Chevrolet dealers. 


“The territory security plan 
is designed to correct one of the 
most serious retail problems re- 
lated to the selling of automo- 
biles—the unnatural practice of 
deliberate, constant sales raid- 
ing and cross selling between 
Chevrolet dealers. 

“In many instances, this cross 
selling has so depressed sales 
initiative and affected gross 
profit that the spirit of good 
competitive selling has been un- 
rightfully replaced by the prac- 
tice of discounting. This prac- 
tice, many dealers find them- 
selves unable to economically 
combat. The territory security 
plan has been adopted with the 
primary objective of aiding in 
the correction of this condition. 

Not Closed Territory 

“The territory security plan 
is not closed territory. It does 
not attempt to interfere with 
normal competitive trading prac- 
tices, when such trading is con- 
ducted on a fair and profitable 
basis. It is not intended to stifle 
or hinder a dealer’s competitive 
selling liberty. It does not at- 
tempt to dictate to the public, 
nor does it attempt to prohibit 
a dealer selling to any customer, 
anywhere. But, when a dealer 
sells a car to a purchaser located 
in another dealer’s secured ter- 
ritory—thus raiding that dealer’s 
rightful potential sales and 
profits—he is obliged to make a 
sales adjustment with the dealer. 

“Territory security recognizes 
this fundamental fact—that a 
dealer’s most profitable sales ex- 
ist in his own territory. It rec- 
ognizes the fact that his oppor- 


ing himself of a constant, fixed 


| gross profit lies in increasing his 
| list of owners, maintaining their 
| good will, getting their repeat car 
|sales and selling their parts and 
| labor needs. 
| ity plan is designed to encourage 
| dealers to concentrate 
| forts in their own local markets, 
land not in other dealers’ markets. 
| Its purpose is to allow Chevro- 
| let dealers the freedom to direct 
'their selling work against their 
| local competitive dealers and not 


The teritory secur- 


their ef- 


against each other.” 











General Motors Sales 





Below is a tabulation of General Motors monthly sales for 1935, 


1936, 1937 and 1938 to date. 


The figures are segregated to show: 


(1) Total sales of General Motors cars to dealers in the United 


States and Canada, including overseas shipments; 


General Motors cars to consumers in the United States; and (3) 
Sales of General Motors cars to dealers in the United States. 


TOTAL SALES TO DEALERS IN U. S. AND CANADA PLUS 


OVERSEAS SHIPMENTS 





1938 
January 94,267 
February 94,449 
March 109,555 
April . 109,659 
May 104,115 
June 101,908 
July 90,030 
Total Seven Months 703,983 





August 
September 


October 


November 
December 


Total 























SALES TO CONSUMERS IN UNITED STATES 





1938 

January 63,069 
February 62,831 
March 100,022 
April 103,534 

ay 92,593 
June 76,071 
July 78,758 
Total Seven Months 576,878 





August 
September 


October 


November 


December 


Total 


SALES TO DEALERS 








1938 
January 56,938 
February 63,771 
March 76,142 
April 78,525 
May 71,676 
June 72,596 
July 61,826 
Total Seven Months 481,474 
August 
September 
October 
November 
December 
Total 


















































1937 1936 1935 
103,668 158,572 98,268 
74,567 144,874 121,146 
260,965 196,721 169,302 
238,377 229,467 184,059 
216,654 222,603 134,597 
203,139 217,931 181,188 
226,681 204,693 167,790 
1,324,051 1,374,861 1,056,350 
188,010 121,943 124,680 
82,317 19,288 39,152 
166,939 90,764 127,054 
195,136 191,720 182,754 
160,444 239,114 185,698 
2,116,897 2,037,690 1,715,688 

1937 1936 1935 
92,998 102,034 54,105 
51,600 96,134 77,297 
196,095 181,782 126,691 
198,146 200,117 143,909 
178,521 194,628 109,051 
153,866 189,756 137,782 
163,818 163,459 108,645 
1,035,044 1,127,910 757,480 
156,322 133,804 127,346 
88,564 85,201 66,547 
107,216 44,274 68,566 
117,387 155,552 136,859 
89,682 173,472 122,198 
1,594,215 1,720,213 1,278,996 

IN UNITED STATES 

1937 1936 1935 
70,901 131,134 75,727 
49,674 116,762 92,907 
216,606 162,418 132,622 
199,532 194,695 152,946 
180,085 187,119 105,159 
162,390 186,146 150,863 
187,869 177,436 139,021 
1,067,057 1,155,710 849,245 
157,000 99,775 103,098 
58,181 4,669 22,986 
136,370 69,334 97,746 
153,184 156,041 147,849 
108,232 197,065 150,010 
1,680,024 1,682,594 1,370,934 


De Soto Completes Decade 


Of Automobile Production 





DETROIT.—With ten years of | ing the country with sales and 


automobile manufacturing  be-| 


hind it, the De Soto division of | 
Chrysler Corp. begins its second} 
decade in the automotive field | 
this month. 


Organized in 1928 as the De) 


Soto Motor Corp., a division of | 


the parent Chrysler Corp., De) 
Soto began its career by setting | 
an all-time sales record its first | 
model year. During that period, | 


the corporation produced more} 
than 80,000 automobiles, estab- | 
lishing the record that still 


stands today. 

Before manufacturing a single 
automobile, however, the new | 
company organized a nationwide | 
dealer body. By the time the 
first car came off the assembly | 
line, 500 dealers had been signed 
up to market De Soto in prac- 
tically every important city in 
the United States. Now De Soto 
has almost 3,000 dealers, blanket- 


| viding 
workmen on all but the darkest] 


service facilities. 

In the fall of 1936 De Soto 
opened a new plant, completed 
at a cost of millions of dollars. 


|The plant, located in Detroit, is| 


a model of manufacturing effi- 
ciency. It is said to be the most 
modern in the entire industry. 

The De Soto press plant unit, 
equipped with batteries of giant 
fender and sheet metal presses, 


is truly a “daylight” factory. Its} 


walls and ceilings contain more 
than 40,000 panes of glass, pro- 
daylight conditions 


days. This plant was awarded 
first prize in 1937 by Architec- 


tural Form and Pittsburgh Glass| 


Institute for the best adaptation 
of glass to industrial buildings. 


AN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to kecp 


its readers in step with march o: | : : 
| Operating conditions considered. 


events throughout motordom. 


(2) Sales of 


for | Way, 





GM Retail Sales 
Up, Dealer Stock 
Slashed in July 


NEW YORK.—July sales of 
General Motors cars to dealers 
in the United States and Canada, 
together with shipments over- 
seas, totalled 90,030 compared 
with 226,681 in July a year ago, 
Sales in June were 101,908. 


Sales for the first seven 
months of 1938 totalled 703,983 
compared with 1,324,051 for the 
same seven months of 1937. 


Sales of General Motors cars 
to consumers in the United 
States totalled 78,758 in July 
compared with 163,818 in July 
a year ago and 76,071 in June 
of this year. Sales for the first 
seven months of 1938 totalled 
576,878 compared with 1,035,- 
044 for the same seven months 
of 1937. 


Sales of General Motors cars 
to dealers in the United States 
totalled 61,826 in July com- 
pared with 187,869 in July a 
year ago. Sales in June were 
72,596. 


Sales for the first seven 
months of 1938 totalled 481,474 
compared with 1,067,057 for the 
same seven months of 1937. 


Ten Ford Zone 
Heads Win in 
Roundup Drive 


DEARBORN.—Ten Ford zone 
managers, who won awards for 
outstanding merchandizing 
records in a “round up” con- 
ducted by Ford _ branches 
throughout the United States in 
July, will arrive in Dearborn 
next Tuesday morning for a 
four-day stay as guests of the 
Ford Motor Co. 

Headed by M. J. Miller, of 
the Denver Branch, the group 
will include W. P. Beale, Fargo, 
N. D.; W. E. Wilcox, Jackson- 
ville, Fla.; J. J. Callan, Mil- 
waukee; J. A. Ehrengart, St. 
Louis; H. G. Stegkamper, Cleve- 
land; T. E. Willis, Pittsburgh; 
Clem Davis, Dearborn; E. S. 
Alexander, Houston, Tex., and 
E. O. Robinson, Dallas, Tex. 


The party of zone managers 
will spend Tuesday inspecting 
the Rouge plant. Wednesday will 
be devoted to an inspection of 
the weather tunnel and _ test 
tracks and tours of Greenfield 
Village and the “village” in- 
dustries; Thursday morning to a 
tour of the Lincoln plant and 
the afternoon to the Chicago 
White Sox-Detroit Tiger base- 
ball game, while Friday will 
be given over to meetings with 
Ford Motor Co. executives. 

A similar competition for 
August is now in progress. Win- 
ning zone managers will be 
awarded similar trips to the 
Ford home offices. ' 











Spokane Dealers Seeking 
Slash in Freight Rates 
SPOKANE, Wash.—An annual 
saving of $130,875 to Spokane 
automobile purchasers will be 
affected, if dealers here are suc- 
cessful in an Interstate Com- 
merce Commission hearing seek- 
ing lower railroad freight rates. 
In the hearing before Leonard 
ICC examiner, it was 
brought out by H. W. Prickett, 
Salt Lake City traffic counselor, 
that the freight rates on auto- 
mobiles to Spokane from De- 
troit was 10 per cent above the 


|reasonable rate schedule estab- 
|lished by the ICC making the 


Spokane rate 
of Detroit, 


west 
and 


the highest 
with distance 
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July Business Tops June by 3% in 147 Areas 


13 Larger Cities Exceed 
General Increase in Nation 





DETROIT. — Definitely im- 
roved conditions throughout 
the country are seen in the 


number of trading areas which 
bettered their business stand- 
ing in July, according to the 
monthly survey of 147 trading 
greas of the United States con- 
ducted by the research divi- 
sion of Brooke, Smith & French, 
Inc. 

“In the 147 areas covered by 
our survey,” the report states, 
“73. climbed closer to normal 


———————————— 


Accessory Show 
Successful With 
10,000 Attending 


CHICAGO.—On the _ theory 
that automotive jobbers and 
dealers must round out their 
lines even more completely than 
at present, sports items and toys 
were combined for the first time 
with the semi-annual exposition 
sponsored by the Automotive 
Accessories Assn. held in the 
Stevens Hotel during the first 
three days of this week. 


R. Garland Ames, show man- 
ager, estimated that close to 10,- 
000 members of the trade visited 
the augmented show. Acces- 
sories occupied the exhibition 
hall in the basement of the ho- 
tel, while sports equipment was 
displayed by manufacturers on 
the floor above. 


Among the accessories firms 
showing their products for the 
fall and winter trade were the 
Ace Products Co., Aurora Equip- 
ment Co., Berkson Products, Inc., 
Black Mfg. Co., Burgess-Norton 
Mfg. Co., Casco Motor Products 
Co. E. Edelmann & Co., Ero 
Mfg. Co., Han-Dee Mfg. Co., 
Lion Chain Co., Perfection Auto 
Parts Co., Remco Products Corp., 
Schwarze Electric Co., Sparks- 
Withington Co., and Steelcote 
Mfg. Co. 

“The sports show was included 
because many items manufac- 
tured by that industry are now 
merchandised by auto supply 
houses,” stated Ames. “Toys are 
also included in the joint ex- 
hibits for the same reason.” 


Ames estimated that the at- 
tending buyers, representing 
chain and independent stores, do 
a volume °f $100,000,000 annual- 
ly. He said that 30 states and 
several Canadian provinces were 
represented in the registrations. 


AMA Estimates 
July Production 
At 148,200 Units 


NEW YORK.—Production of 
Passenger automobiles and 
trucks in the United States and 
Canada during July is_ esti- 
mated by the Automobile Manu- 
facturers Assn. at 148,200 units, 
bringing the total for seven 
Months to 1,454,200. 

The total for the first six 
Months of 1938 was 1,306,032 
units, compared with 2,916,869 
for the first half of 1937. 

Domestic retail sales in June 
totaled 189,624 units, bringing 
the six months total to 1,178,282. 
This compares with the total of 
2,408,550 for the first half of 
1937, 

Dealer stocks were reduced 
during June by a further 38,370 
units. The net reduction in field 
Nventories for the first six 
Months was 161,000 units. Last 
year, during the corresponding 
Period, dealer inventories 








‘eased by nearly 132,000 units. | 


than they were in June. Nine 
remained without change and 
65 declined. Areas along the 
Pacific Coast, and those in the 
large winter wheat bearing 
states of the west, show the 
greatest improvements.” 
National business is now op- 
erating at 38 per cent  be- 
low normal, a gain of 3 per cent 
over the June standing. One 
year ago, at the end of July, 


the national business index 
stood at 3 per cent below 
normal. 


Unusual, with respect both to 
their number and the size of 
their gains, according to the re- 
port, are the areas which regi- 
stered gains of 3 per cent or 
more. They are: 


Altoona, Boise, Cedar Rapids, 


Chattanooga, Colorado Springs, 
Columbia, Davenport, Des 
Moines, Ft. Wayne, Grand 
Forks, Grand Junction, Grand 


Rapids, Green Bay, Indianapolis, 
Jackson, Joplin, Kalamazoo, 
Kansas City, Knoxville, Lincoln, 
Los Angeles, Lynchburg, Macon, 
Manchester, Minot, New Haven, 
New Orleans, New York, Peoria, 
Portland, Ore. Providence, 
Pueblo, Reno, Rochester, Sagi- 
naw, Salt Lake City, San 
Diego, San Francisco, Sioux 
Falls, St. Joseph, Stockton, Ta- 
coma and Topeka. 

Those areas were closest to 
normal in June: Abilene, Albu- 
querque, Atlanta, Austin, 
Bakersfield, Beaumont, Billings, 
Boise, Cheyenne, Colorado, 
Springs, Dallas, Fresno, Grand 
Junction, Green Bay, Harris- 
burg, Houston, Indianapolis, 
Jacksonville, Knoxville, Man- 
chester, Miami, Mobile, Phoe- 
nix, Portland, Ore.., Reno, Rich- 
mond, Shreveport, Spokane, 
Topeka, Washington, D. C. and 
Yakima. 


Wells Leaves $328,350 


LOUISVILLE.—The $328,350 will of 
William Prince Wells, former owner 
of the Nash Automobile Agency, 
who died July 11 here, provides for 
the support of his wife, daughter 
and granddaughter through trust 
funds. 





Akron Awaiting 


Holiday: 


Annual Soap Box Derby 





AKRON.—To the accompani- 
ment of blaring bands, Akron’s 
populace will turn out Sunday 
to welcome young race cham- 
pions from more than 100 cities, 
here to compete in the All- 
American Soap Box Derby, 
which leading papers through- 
out the country have sponsored 
in collaboration with Chevrolet 
each year since 1934. 

Streets are festooned with 
banners. Welcome signs blaze 
forth from store windows. 
Everywhere is an air of expec- 
tancy. For just two days hence, 
a new junior speed champion 
of the world will have been 
crowned. 

Preparations looking toward 
that event have been going on 
for a year, ever since the finish 
of last year’s race, which drew 
over 100,000 persons. New grand 
stands have gone up to handle 
the throngs. A dozen civic com- 
mittees, their work co-ordi- 
nated by Jim Schlemmer, of 
the Akron Beacon-Journal, B. 
E. Fulton, Akron airport mana- 
ger, and J. P. Gormley of 
Chevrolet, national director of 
the derby, have been planning a 
1938 race which will eclipse 
every race of the past. 

All Space Taken 

The Mayflower Hotel, Soap 
Box Derby headquarters, re- 
ported Friday all available space 
taken for the weekend. The 
advance guard of young cham- 
pions will come into town Fri- 
day, and go through the routine 
of registering, receiving their 
racing togs and helmets, and 
getting acquainted with each 
other and the town. 

C. P. Fisken, Chevrolet’s ad- 
vertising manager, who de- 
veloped the derby from a one- 
town local race into a national 
institution, figuratively hands 
each arriving champ the keys 
to the city. The youngsters’ 
every need is anticipated. Meals, 
meetings, and the details pre- 
liminary to the race  itself— 
weighing and inspection of the 
tiny racing cars, transportation 
to the track, test runs, etc.—are 





Adoption of Definite Policy 
On Tap at Empire Conclave 





Special to Automotive News 

SYRACUSE, N. Y.—A definite 
policy program for New York 
State automobile dealers will, 
it is expected, be adopted at the 
annual convention of the Em- 
pire State Automobile Merchants 
Assn., Inc., to be held at Alex- 
andria Bay, Thousand Islands, 
Sept. 13 and 14. 

In announcing plans for the 
convention, Jerome B. Ruther- 
holtz of Syracuse, president of 
the association, said: 

“The association feels there 
should be ample opportunity for 
free and full discussion of the 
dealers’ problems by the dealers 
themselves—not rash discussion, 
not timid discussion, but sane, 
bold, unafraid discussion in the 
privacy of the association’s con- 
vention hall.” 

Three hundred dealers at 
least, are expected to attend the 
meeting. 

Rusterholtz will call the busi- 
ness session of the convention 
to order at 9:30 a. m. Wednes- 
day, Sept. 14, the first day of 
the gathering having been de- 
voted to a golf tournament. 


Discounts,” 
Rochester. 

“Adequate and Protected Ter- 
ritory,” Theodore Southworth of 
Brooklyn. 

“Dangers of Regimentation,” 
H. 2 Kellogg of Niagara Falls, 
N 


by ©. L. Cool af 


“Are Factory Delivery Charges 
Adequate?”’, speaker to be desig- 
nated. 

“Should New York State Have 
a Licensing Law?”, George Os- 
tendorf of Buffalo. 

“Certificate of Title Law,” 
speaker to be designated. 

Afternoon Session: 

“What the Association Means 
to Automobile Dealers,” Presi- 
dent Rusterholtz of the associa- 
tion. 

“Benefits of Protected Terri- 
tory to Smaller Towns,” D. L. 
O’Loughlin of Oneida. 

“The Necessity for Legisla- 
tion,’ speaker to be designated. 

“Effectiveness of Factory- 
Dealer Relations Committee,” 
Frank G. Revoir of Syracuse. 

Reports of officers will be sub- 
mitted and directors elected, 
and at 7 p. m. the association 


| will hold its annual banquet at 


The program of discussions, as}the Crossmon House. James C. 
yet not completed so far as desig- Dalton, editor of Motor, and a 


in-|is as follows: 


“Relatively Decreased Dealers’ 


lnation of speakers is concerned,| representative of the Newspaper 


Publishers 
speaker, 


Assn., will be the 


handled on a clocklike schedule. 

Entries are being checked in 
at a big downtown department 
store, whose auditorium is the 
scene, each year, of a display 
of the competing cars. They are 
of all shapes, colors, and sizes, 
for though their weight, cost, 
and certain constructional and 
dimensional details are set by 
the rules, the boys are allowed 
entire freedom when it comes 
to design. 


Prior to 2 p. m. Sunday, when 
the event gets under way, every 
car of the 100-odd entries must 
be inspected and checked to 
make sure that it complies with 
the rules for safety and fairness 
which were laid down in ad- 
vance. Final authority in each 
case will be the technical com- 
mittee, consisting of the editors 
of six leading technical and 
juvenile magazines, all of whom 
are here for the race. 


‘Pageant of Youth’ 

Tomorrow’s schedule calls for 
registration throughout the 
morning, test trials in the after- 
noon on the 1,200-foot concrete 
track, which Akron constructed 
expressly for the Soap Box 
Derby race, and dinner and the 
evening at a nearby YMCA 
camp. Chevrolet will be host 
in the evening at a dinner to 
the press escorts accompany- 
ing the boys. 

Sunday’s festivities open at 
noon, when the buses leave for 
the track. As a curtain-raiser, 
the champions will participate 
in a spectacular “Pageant of 
Youth,” parading with bands 
and floats down the quarter- 
mile-long hill, between the 
rapidly-filling stands, and under 
the big steel arch formed by 
the officials’ bridge which was 
added to the course last year. 

The bridge will house the 
race officials, the technicians 
and announcers for three na- 
tion-wide broadcasting chains 
over whose facilities the All- 
American finals will go on the 
air at 5:30 p. m., E. S. T.; the 
public address system engineers, 
and the photo-finish crew and 
their booth. 

The first heats will get under 
way precisely at 2 p. m. Be- 
tween 30 and 40 of them, three 
cars to the heat, will be needed 
to complete the first elimina- 
tion. Heat-champions’ cars will 
be hauled back to the tent- 
covered enclosure at the top in 
a specially-constructed Chevro- 
let truck, at intervals through- 
out the race, there to be re- 
claimed and re-oiled by their 
young drivers, in preparation 
for subsequent elimination 
heats. A series of “pits,” like 
those adjacent to the Indiana- 
polis Speedway, manned by 
greasy-crews, are set up under 
the big tent. 

Special Race Set 

Following the All-American 
finals, which result in the selec- 
tion of the 1938 college scholar- 
ship winner, will be held a 
special race for the interna- 
tional honors. Trophies are the 
awards in this event. 

The derby weekend will reach 
its climax after the race, that 
evening, in the annual Banquet 
of Champions at the Armory. 
The huge building will be filled 
to capacity with the champions 
—their tables rising tier on tier 
along one side of the room— 
their newspaper escorts, press 
and radio representatives, and 
special guests of the evening. 
The presentation of the scholar- 
ship, two new cars, wrist 
watches and silver trophies, of- 
fered by Chevrolet, will com- 
bine with an entertainment pro- 
gram to round out the evening. 





Willys Rehires 
1,000 Men as 
Prod. Resumes 


TOLEDO. — Employment of 
1,000 men between Aug. 10 and 
Aug. 15 will mark the reopening 
of the plants of Willys-Over- 
land Motors, Inc., here this week 
when production in the body 
division started after a close- 
down period of several weeks, 
according to David R. Wilson, 
president. 

Initial employment will be 
only in the machine shop and 
body department. The assembly 
line is scheduled to reopen on 
Aug. 22. 

Production will be both for 
domestic and export consump- 
tion and follows closely the re- 
cent price reduction on Willys 
passenger cars announced by the 
factory when the lowest priced 
car in the line was brought 
down to $499 delivered in 
Toledo. 

All departments will be in 
operation not later than Aug. 
22, and will continue until the 
annual fall inventory period and 
change over for 1939 models. 

Scheduled production figures 
were not given out by Wilson 
at the time of the announce- 
ment of the reopening of the 
plants, but it was indicated that 
the factory is out of certain body 
types for which there has been 
a demand following the price 
reduction schedules. 

During the period that has 
marked the closedown of pro- 
duction, several departments in 
the Willys plants have been in 
continuous operation. 

All cars to be built during the 
current manufacturing period 
will be the regular 1938 
models, it was stated, and no 
announcement of changes in 
models is anticipated before the 
opening of the National Auto- 
mobile Shows, Nov. 11-18. 


July Studebaker 
Sales Approach 
Figures for 1937 


SOUTH BEND. — Paul G. 
Hoffman, president of the 
Studebaker Corp., this week re- 
ported the sale of 3,471 pas- 
senger cars and trucks in July, 
compared with 4,381 in July of 
1937. 

Sales increased throughout the 
month to such an extent that in 
the last 10 days they were 13 
per cent ahead of the corre- 
sponding period last year. 

For the first seven months 
sales were 23,949 compared with 
61,025 in 1937. 








19 More Diesel-Powered 
Trucks Sold by Mack 


NEW YORK.—An order for 
19 additional diesel - powered 
trucks has been placed with 
Mack Trucks, Inc., by Generoso 
Pope, president of Colonial Sand 
and Stone Co., who last week 
signed a $500,000 order for 50 
diesel-powered Mack trucks, the 
largest single order for diesel 
trucks ever placed in New York. 

The 19 additional trucks, 
which will cost approximately 
$150,000, will be used to haul 
concrete. Each truck will have 
a capacity of six cubic yards of 
concrete, which will be mixed 
as the truck is enroute to its 
destination. 


AN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout moterdam 
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TITERS PEE 
AUTOMOTIVE 


One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 
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Selling Becomes Serious 
PEAKING before a meeting of the Plymouth Sales- 
men’s League at a luncheon given in his honor this 
week, Harry Moock, sales manager of Plymouth division 
of Chrysler Corp., told his hearers that we have now 
reached a point in this country when selling becomes a 
serious business. Upon the salesmen, he pointed out, rests 
the responsibility for keeping the wheels of the nation’s 
industry turning. 

The day of the order taker is done, was the gist of his 
talk. No longer may we expect to enjoy that period of 
surplus demand which has swept the nation forward since 
the early days of the automobile industry. The salesman’s 
job today is to help to create demand through his own 
optimism, his knowledge of the product he sells, and the 
honest service which he and his products afford his cus- 
tomer 

While Moock’s talk was informal, he touched upon one 
of the basic roots in the automotive industry, which has 
caused concern among dealers. That is a question of 
whether we are now selling in a replacement market. To 
this, his answer apparently is “No”. But he recognized 
fully also that, with 30,000,000 motor vehicles on the road 
at the present time, the throng of first time car prospects 
is certainly diminished from even 15 years ago when we 
had only 15,092,000 vehicles or about half today’s number. 

This in Moock’s estimation means that we must put 
twice as much selling effort forth today as we did 15 years 
ago. This theory is sound. Selling has become serious. But 
the group he addressed were living proof that “It can be 
done.” And let’s not forget that we do have a good replace- 
ment market alone among the owners of 11,000,000 cars 
that are more than seven years old. 


Finance Reserves 


EGARDLESS of the final settkement of government 
suits brought against General Motors, Chrysler and 
Ford at South Bend, Ind., at the behest of a group of inde- 
pendent finance companies, charging monopolistic actions 
in connection with their operations with owned or affiliated 
finance units, it seems likely now that dealers will lose 
the protection of finance reserves which they have enjoyed 
in the past. This becomes more apparent this week when a 
high official in the Department of Justice told a reporter 
for Automotive News that such reserves were looked upon 
by the department as in the nature of a hidden charge. 
Whether finance reserves are good or bad for the dealer 
is an argument we should not like to enter. Some dealers 
claim that finance reserves are used to broaden used car 
allowances and for that reason their elimination would be 
beneficial. Dealer surveys, made by their only representa- 
tives, in all cases however proport to show that these re- 
serves in many cases represent the difference between a 
profit and a loss for the dealer on his year’s operation. 
We merely cite, the possible direct effect of the South 
Bend hearing on the dealer himself, which many dealers 
have considered as something remote. 


AUTOMOTIVE NEWS, SATURDAY, AUGUST 13, 1938 


By GEORGE M. SLOCUM 





MAN AT THE Of more than 
WHEEL! passing inter- 
est is the Au- 

gust release of the “March of 
Time” which will appear on 
the motion picture screens from 
coast to coast beginning next 
Monday. I have just come from 
a pre-showing of this film in 
Detroit and I hope that every 
man whose livelihood depends 
on the motor vehicle business 
makes it a point to see it and 
encourage others to see it while 
it is playing the local theatres. 

aad + * 


IN TYPICAL “March of Time” 
style this film tells the whole 
story of traffic problems as they 
exist in this country today and 
the factors which are contribut- 
ing to the curtailment of fatali- 
ties and accidents, Dr. Miller 
McClintock, head of the 
Yale Bureau for Street Traffic 
Research, in introducing the 
film, paid high tribute’ to 
the editors of “Life” and the 
many other mediums’ which 
have contributed so effectively 
the heavy barrage of public edu- 
cation during the past year. His 
own special interest is in re- 
ducing accidents by improving 
the highways or as he says, 
bringing them up to the engi- 
neering standards which we have 
already put into motor vehicles. 


* * * 


AS I POINTED out in this 
column two weeks ago this sub- 
ject of safety (which to most 
of us had become an old bro- 
mide and which we thought was 
a never-to-be-won war) has 
taken on a new light in view of 
recent reports which prove a 
definite down-trend in deaths 
and accidents on the highways 
this year, as compared with 
last. This record was made, 
mind you, in face of the fact 
that there are now more ve- 
hicles registered in the United 
States than there have ever been 
in our history—a total of over 
30,000,000! 


x * * 


FEW IN THIS industry of 
ours today but realize that this 
matter of highway safety is one 
that touches vitally our own 
pockets. If the mounting record 
of death and destruction had not 
been stemmed this year and 
actually turned the other way, 
I, for one would not have been 
surprised to have seen some of 
the legislators in the “lunatic 
fringe” proposing drastic laws 
requiring governors on motors 
and prohibitive speed laws 
which like the old prohibition 
days would have made all of us 
law breakers. 


Obviously, the only way we 
can keep the downward trend 
in motion is to encourage by 
every means at our command a 
continuation of the program of 
education in newspapers, maga- 
zines, radio and motion picture 
which will help to educate the 
30,000,000 car drivers that they 
have a definite responsibility 
when they take hold of a wheel 
on a highway. 


* * * 


THE EDITORS of Life Maga- 
zine, the publishers of the 
“March of Time” and the vari- 
ous interested associations and 
officials who have contributed 
to this splendid film entitled 
“Man at the Wheel” are to be 
commended and encouraged be- 
cause this film will probably be 
shown to upwards of fifty mil- 
lion people and its appeal to the 
younger generation is most di- 
rect and should have far-reach-!| 
ing results. Let me repeat my} 
suggestion to every reader of 
this humble column that he make} 
it a point to see the film him- 
self and encourage his employes 
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Allay Oop! 


‘Against Infringement...’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence 


will be observed upon request. 


Protection 

In these days when a number 
of states have either passed laws 
or are considering passing them 
prohibiting the issuance of daily 
new car registrations at a time 
when every dealer in the United 
States is hopeful that manufac- 
turers, in their 1939 contracts, 
will provide ‘closed territory” 
with protection against “in- 
fringement,” consideration may 
well be given to the protection 
accorded new car dealers in 
Pennsylvania by the Department 
of Revenue of this Common- 
wealth through authorized pub- 
lishers of daily new and used 
car registration lists in this 
state. 

There is no more certain way 
of determining the infringing 
source of sale on another deal- 
er’s territory than the record 
and clearance of a certificate of 
title of ownership in any terri- 
tory than the records of the 
state. 

In Pennsylvania the Depart- 
ment of Revenue supplies the 


Pennsylvania Motor List Co., 
who publish individual daily 
registrations, with recapitula- 


tions by make of all cars sold 
in each county, the name of the 
dealer of sale on every new 
ear registered and titled and 
this complete information ap- 
pears on each daily list of regis- 
trations. 

We strongly recommend re- 
consideration by those states in 
which laws as above referred 
to have been pased or are now 
being considered, of the value 
of such a service as that being 
rendered by the Commonwealth 





and his friends to do likewise. 
Remember it is a regular “March 


of Time” release to be shown 
as a short feature in your mo- 
tion picture theatre soon after 
Aug. 15.—G. M. S. 





of Pennsylvania through the 
Pennsylvania Motor List Co. 
regardless of the motives prompt- 
ing opposition to the publication 
of daily new car registrations 
and with due consideration be- 
ing given by manufacturers that 
undue pressure will no longer 
be put upon dealers to take cars 
which they do not feel they can 
absorb. 

The “Pennsylvania method” 
assures the correctness of an in- 
fringement claim.—W. P. Ber- 
rien, Automotive Trade Assn. 
Managers, Philadelphia, Pa. 


Service 


You are to be complimented 
on the “Sales Through Service” 
page, which you recently started 
in Automotive News. 

While you have been carrying 
similar articles for some time 
past, I for one, feel that consoli- 
dating most of the service stories 
under one section is a distinct 
advantage to dealer readers. 

More power to you, and may 
you continue the section.—J. H. 
T., Bluffton, Ind. 


Ups and Downs 


We have a_=e suggestion to 
make, which I believe will 
clarify the ups and downs of 
the new passenger car registra- 
tions materially, showing the 
general trends of percentage- 
wise ups and downs. 

In other words, refer to your 
issue of July 30, page 17, pas- 
senger car registrations showing 
the percentage that each com- 
pany is off in sales for the year 
and for the month as com- 
pared with a year ago, and they 
will tell the story at a glance. 

In other words, approximate- 
ly, Chevrolet is off 41 per cent, 
Ford, 58 per cent, and Plymouth, 
48 per cent.—H. B. Darling, 
Henry Darling (Chevrolet dis- 
tributor) Augusta, Ga. 
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“The country’d never stand for it—” 
“Oh, precedent makes me sick—” 

Two years to go and already third 
term pro’s and con’s pepper people’s 
talk. And people aren’t bored. 

The fact that they’re not bored is 
an important advertising fact. Yes, ad- 
vertising. 

Look at it this way a minute: 

News hits closer to home now than 
ever before—it deals with the acres 
you plant, the wages you must pay, 
your taxes and profits and way of life. 
So you care more about it. And that’s 
what all Americans are doing. Caring. 

kkk 

All Americans are caring, but the 
ones who care most are the most in- 
telligent ones who see the relationship 
most clearly—men and women in the 
professions, on the paying farms, in the 
executive jobs—the people who buy 
most of the Chryslers and card in- 
dexes, tennis racquets and tires. 

And they are exactly the people 
who read TIME. They are the ones to 
whom the news matters most. Over 
700,000 of them, the most intelligent, 
responsible families in the land, read it 
every week of the year. As readers of 
TIME they become an easily reachable 
market, a rich, compact market for 
any advertiser of anything that costs 
more than a dime or a dollar. 

xzkkkk 

There’s your important advertising 
fact. And it’s no secret—for over 700 
advertisers used it last year. 


TIME *« THE WEEKLY NEWSMAGAZINE * 


Third term trenjors can help sell Chryslers 


c 








What facts do these advertisers 
have to back up their choice of TIME? 
Plenty. 

Ten dozen surveys prove that TIME 
readers have stability far above the 
mass average—86.5% are of executive 
or professional status. It used to be 
83 %—TIME’s newest survey shows the 
percentage has stepped up even fur- 
ther. zkaxektk 

That same survey gets down to 
brass tacks about what this rich mar- 
ket does with its money: It spends it 


Before May 1 of this year, TIME 
families bought $80,000,000 
worth of 1938 cars. 


That’s an impressive brass tack all 
by itself. It ts more impressive when 
you remember what business was like 
the first four months of 1938. It proves 
that TIME’s market was—and is now— 
a SECURITY BASE for any advertiser. 
Firm in shaky times, firm in good times. 


You want a firm market, as who 
doesn’t. Especially when you don’t 
have to pay any five to ten thousand 
dollars for a one page ad to reach it. 

A TIME page costs less than $2500. 
Thirteen pages cost $30,550; twenty- 
six cost $57,850. 

An advertising budget can be In- 
curably Optimistic or Intelligently 
Sceptical. TIME hopes yours is the 
sceptical kind that wants not theory 
but proof. For not theory but proof 
is what TIME has to offer. 
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Set Used Car Prices Help Vancouver Dealer 


City’s Present Clean Stocks 


Credited to Assn.’s Plan 





By F. H. Fullerton 
Staff Correspondent, AN 

Vancouver, B. C.—Adherence 
to a price book, published by the 
Vancouver Motor Dealers’ As- 
sociation, has proved the sal- 
vation of leading automobile 
firms in British Columbia dur- 
ing the past few years. The 
plan was adopted in Vancouver 
several years ago and a price 
book compiled. 

The leading new car dealers 
in the city united in prepara- 
tion of the book and in setting 
a fair valuation on their own 
particular agency cars. In this 
way the Nash dealer worked 
out fair allowances for Nash 
cars for several years back, and 
the Ford dealer for Ford, etc. 
The new car dealers quickly 
fell in line, and the prices set 
were fairly well adhered to by 
all the larger firms handling 
used cars. 

Prior to this arrangement the 
situation in Vancouver was ex- 
tremely chaotic, and customers 
could play one dealer against 
another and secure almost any 
price they desired for their 
trade-ins. With the larger 
dealers all abiding by the price 
lists, a situation was established 
whereby the used car depart- 
ments of such dealers started 
to at least break even and in 
some cases show a profit on 
operations, whereas formerly 
the used car department was 
frequently in the red. 


Reach Fairer Prices 


However, even this situation 
was but the first stage of the 
experiment, and as confidence in 
the plan developed, as each of 
the larger dealers realized that 
the prices were fair, and that 
they were being adhered to by 
their fellow dealers, the com- 
mittee arranging the price book 
reached fairer figures on the 
cars and thus.a_ schedule of 
trade-in values was setup, which 
gave the car owner full value 
for his automobile and at the 
same time allowed the dealer 
a fair margin of profit. At once 
dealers started to place their 
used car departments on the 
basis where they had to oper- 
ate independently of the new car 
departments and stand on their 
own feet. 

When the smaller’ firms 
specializing in used cars re- 
alized that the new car dealers 
really meant business, and that 
they were only allowing the 
real value on trade-ins, they 
in turn started to abide to a 
large degree by the list prices. 
The result of this situation was 
an increase in the profits of all 
branches of the used car field. 

True, there are some firms 
even today, after years of 
general adoption of the book 


S. Bend Plants 
To be Reopened 
By Studebaker 


SOUTH BEND. — Studebaker 
Corp. officials have announced 
that production would again be 
started Aug. 20 in the South 
Bend plants after a three-week 
shutdown. 

Officials of the corporation, 
who declined to be directly 
quoted, said that prospects for 
the future indicated that a large 
force of men would be re- 
employed for a goodly number 
of hours a week. 

Personnel units at the corpo- 
ration are said to have started 
returning the non-productive 
employes to their jobs in small 
numbers this week. Only men 
laid off in the recent shutdown 
will be employed at present. 





prices, who still quote their 
own prices when buying used 
cars, but such firms are com- 
paratively few. The used car 
dealer, who is buying used cars 
for cash, as a general rule pays 
much less than the book allow- 
ance since he is frequently the 
dealer with distressed mer- 
chandise which, within certain 
limits, he can get at his own 
price. 
Applied to Trucks 


So successful was the experi- 
ment in the field of used cars 
that it was later applied to 
trucks, and now Vancouver en- 
joys the unique distinction of 
being the only city in Canada 
and on the Pacific Coast where 
a definite schedule of trade-in 
values on trucks exists and is 
rigidly adhered to by the trade. 

The price lists for both cars 
and trucks are compiled by com- 
mittees representing all the new 
car and truck dealers. The two 
fields are covered in two sepa- 
rate books, each compiled by 
its own committee. The use of 
the book has spread far beyond 
the city of Vancouver and is 
utilized in practically all parts 
of British Columbia, and also in 
some more distant points, where 
necessary local adjustments are 
made to the prices. 

The car price book for ex- 
ample gives prices for used cars 
from 1930 to 1938 and stipu- 
lates that 1927, 28, and 29 
models are worth 25 per cent, 
50 per cent and 80 per cent 
of the top 1930 prices, respec- 
tively. It is also pointed out that 
the maximum allowance for a 
radio in a car is $25, and the 
maximum trade-in allowance for 
a heater $10; while an over- 
drive trade-in valuation is 
given as $35 and an automatic 
transmission is valued at $15 
maximum for trade-in purposes. 

The subject of re-condition- 
ing is also touched on in a pre- 
face to the car price list. It is 
suggested that used cars three 
and four years old should have 
new tires, new paint, one year 
guaranteed battery, and _ re- 
honed or re-bored motor. Used 
cars two years old should have 
new tires, new paint, one year 
guaranteed battery, and other- 
wise be in first class mechani- 
cal condition, while used cars 
one year old should be generally 
in first-class saleable condition. 
It is urged that the cost of parts 
and labor should always be 
charged at retail prices. 


Allowances Varied 


While there is nothing binding 
about the used car recondition- 
ing rules published it is sug- 
gested that dealers should use 
them as a basis in determining 
the amount to be spent in re- 
conditioning used cars, and vary 
their allowances over ‘or below 
that in the book in accordance 
with the work to be done on the 
car before it is again offered for 
sale. The cost of re-conditioning 
should always be deducted from 
the list price, it is explained. 

This system of listing used car 
prices in a book of suggested 
valuations is further enhanced 
by the publication of all new 
car prices in the same book, so 
that dealers can check on the 
new car valuations in negoti- 
ation with trade-in valuations. 

Through the publication of 
the price list, used car stocks in 
Vancouver are today cleaner 
than in any other center in 
Canada, and the majority of 
used car divisions of new car 
dealers have _ consistently  re- 
corded a profit for several years. 


“A Word in Edgewise,” a regular 
feature by George M. Slocum, offers 


a unique viewpoint from the motor , 


world. 











Detroit—Appointment of L. 
Clifford Goad as general mana- 
ger of the AC Spark Plug di- 
vision of Gen- 
eral Motors is 
announced’ by 
Alfred P. Sloan 
jr.. chairman 
of the board of 


Corp. 

One of the 
youngest gen- 
eral managers 
in the ranks of 
General Motors, 
being only 37, 
Goad _ succeeds 
Fred S. Kimmerling, who has 
been on leave of absence since 
last September because of ill 
health. Goad has been acting 
general manager during Kim- 
merling’s absence.. 

Coming to AC in 1933, Goad 
engaged in plant layout work 
and played a prominent part in 
installing one of the most 
modern manufacturing plants in 
the United States.. He was ap- 
pointed general manufacturing 
manager in April, 1934, by Kim- 


Cadillac’s July 
Sales Reverse 
Trend Sharply 


Detroit.—Unexpected strength 
in the summer retail automobile 
market was reflected this weeek 
in an announcement by Generai 
Sales Manager D. E. Ahrens that 
July customer deliveries fell less 
than 100 cars short of the June 
volume. 

“In most previous years all 
companies have experienced a 
decided sales decline when en- 
tering the mid-summer period,” 
said Ahrens. “This year Cadil- 
lac and LaSalle business held 
surprisingly firm. Customer de- 
liveries were only five per cent 
below June. In the same months 
of other years the drop has 
reached 38 per cent.” 

Accompanying this show of 
steadiness in the new _ car 
market, used car stocks in the 
hands of Cadillac-LaSallg 
dealers continued to decrease, 
Ahrens said. Since Jan. 1, 
dealers have reduced used car 
inventories by $1,000,000. 


ATA to Widen Scope; 
Manistee Set for 1939 
MANISTEE, Mich.—The Au- 





A. C. Goad 








tomobile Tourist Assn. closed its 

annual summer meeting at Or- 

chard Beach State Park Thurs- 

day after planning to broaden 

the scope of its activities. 
E 


H. Jungglass, president, 
said the association hopes to or- 
ganize chapters in each state, 
with city subdivisions, with the 
aim of doing. for trailer tourists 
what the American Automobile 
Assn. has done for motorists in 
general. 


Pa. Driver School 
Plan Is Spreading 


HARRISBURG, Pa 
(UTPS).—The Pennsyl. 


vania Motor Police until 
Aug. 2 had established 14 
of 60 contemplated safe 
drivers’ schools in various 
parts of the state, it was 


reported this week by 
Commissioner P. W. Foote. 

Until that date there 
were 3,489 enrollees and 
1,476 graduates. Commis- 
sioner Foote plans to have 
the full number of schools 
operating by the end ol 
the year. 





AC Spark Plug Names 
Goad General Manager 


General Motors 


merling, with whom he had 
been associated for many years. 

Long connected with General 
Motors, Goad started as an engi- 
neer with Delco Remy at Ander- 
son, Ind. in 1923. 


superintendent of 


battery plant in Muncie. 


Morony Takes 
Over New Post 
In Washington 


WASHINGTON.—The newly 
appointed executive secretary of 
the American Assn. of Motor 
Vehicle Administrators, Louis R. 
Morony, of Lansing, Mich., has 
assumed his duties at the as- 
sociation’s offices in the Na- 
tional Capital. 

Morony came to the AAMVA 
from the National Safety Council 
where he held a post as field 
representative. Prior to that he 
was an attorney and then di- 
rector of the Michigan Motor 
Vehicle Department. 

While thus’ associated he 
served as president of Region 
three of the motor vehicle ad- 
ministrators’ organization and 
was a member of the associa- 
tion’s committee on the uniform 
vehicle code. As field repre- 
sentative of the National Safety 
Council, Morony promoted 
safety legislation and assisted 
states in their safety programs. 





Bayne Appointed 
Sales Director 
By Chrysler Div. 


(Continued from Page 1) 
on Chrysler cars, dating back 
to the introduction of that car 
in 1924. In that time he has 
served in all retail capacities 
from salesman to branch presi- 
dent. 

After four years in Detroit 
newspaper business, Bayne went 
to the John H. Thompson Co., 
Chrysler distributor, as_ sales- 
man. This was in 1924 when the 
Chrysler car had just entered 
the market. 

In 1928 he was made sales 
manager of the John H. Thomp- 
son Co. When the factory opened 
its Detroit Branch, the Chrysler 
Detroit Co., in 1930, he be- 
came sales manager and later 
general manager of the retail 
store at 3162 East Jefferson. 
He returned to the branch as as- 
sistant general manager and in 
1936 was made president. 

Joseph A. O’Malley, who has 
been vice-president of the 
Chrysler New York Co., factory 
branch, comes to Detroit to suc- 
ceed Bayne as head of the 
local branch. H. P. Valentine, 
manager of the St. Louis re- 
gion for Chrysler, takes over 
O’Malley’s duties in New York 
and Rollin N. Harger, director 
of districts, will become St, 
Louis regional manager. 





Youngstown Steel Rate 
Takes Another Spurt 

YOUNGSTOWN, O.—Continu- 
ing the steady business upturn, 
Youngstown district steel opera- 
tions will again advance several 
points this week to between 42 
and 43 per cent of capacity as 
Youngstown Sheet and Tube 
Co.’s Bessemer converter re- 
sumed operations the first of 
the week. 

This will establish another 
new high level for this year. 






He served 
as a foreman, as an assistant 
the motor 
plant, as chief process engineer 
and as superintendent of the 
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Morse Find 


Foreign Sales 
Rising Rapidly 


DETROIT. — E. C. Morse 
president of Chrysler Corp., Ex- 
port Division, arrived back in 
Detroit this 
week after a 
two months 
visit to the cor- 
poration’s 
South African 
distributors. 

Asked about 
South African 
business condi- 
tions, Morse 
said that they 
had been some- 








E. C. Morse what affected 
by the depress- 
ed state of business in this 


country, and apparently they re- 
act in sympathy with the trends 
of business in the United States, 

“However,” he added, “it is 
remarkable how quickly they 
respond to signs of recovery ex- 
hibited here. Although it has 
been only in the last two months 
that American business has 
shown signs of recovering from 
its present difficulties, already 
in South Africa there are signs 
of returning confidence with 
rapidly improving prospects 
ee trade with the 


“It is fortunate for our ex- 
port business that overseas 
countries lag behind us in ex- 
hibiting sympathetic signs of de- 
pression, and respond rapidly 
to signs of improvement in our 
own economy. The result of 
this has been that, while South 
African business has felt the ef- 
fects of our difficulties, its 
present period of depression is 
apparently of but short dura- 
tion. Consequently, there has 
been comparatively little de- 
crease in the business we have 
had with them this year. This 
has been one of the factors that 
has made our export showing 
such a bright spot in this year’s 
business picture. 

“Our own distributors in the 
Union have done well this year 
and have maintained their pro- 
portion of the total business in 
a gratifying manner. They are 
well organized, have ample fa- 
cilities and in their operations 
and methods are as efficient and 
modern as any in the world. 
Within the next 12 months, they 
all expect a considerable in- 
crease in total volume of car 
and truck sales and are confi- 
dent that they can increase their 
proportion of the total some- 
what.” 


Ford Foundation Assets 
Gain 28 Million in Year 


LANSING, Mich. — Assets of 
the Ford Foundation increased 
$28,000,000 in 1937, a _ report 
filed with the state securities 
commission here revealed this 
week. 


Edsel B. Ford is president, 
Clifford B. Longley secretary 
and B. J. Craig treasurer, the 
report shows. 


The statement of assets: 
Real estate $ 2,187,158.40 
Cash on hand 366,424.21 
Common stock 26,250,000.00 


Total $28,803,582.61 


The foundation, a non-profit 
corporation, contributes to 
Greenfield Village and Edison 
Institute in Dearborn, Mich. 


Diesel Fuel Tax? 

HARRISBURG, Pa. (UTPS).—A 
bill imposing a2 state tax of three 
cents a gallon on all fuel oil dis- 
tributed in Pennsylvania was in- 
troduced in the House Monday by 
Rep. Albert L. O’Connor. The mea- 
sure provides that the revenue de- 
partment collect the tax and turn 
it over to the general fund. 
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U.S. Confers with Chrysler, Ford on Finance Suit 


General Motors Remains 


Aloof in Settlement Parley 





(Continued from Page 1) 


any grand jury investigation was 
undertaken. 
Since before the South Bend 
indictments, Ford and Chrys- 
ler attorneys have been nego- 
tiating with Justice officials. No 
points agreed upon for reform of 
financing procedure have been 
committed to paper and no an- 
nouncement of what possible 
consent decrees may contain 
will be made until a_ formal 
draft has been submitted to the 
Federal Court at South Bend 
and independent finance com- 
panies whose complaints precip- 
itated government prosecution 
of the “Big Three’ motor man- 
ufacturers, their officers and af- 
filiated finance companies. 
Informal agreement between 
the Justice Department and 
Ford is drawing near. The 
Chrysler agreement may take 
longer. Formal agreement and 
announcement of the terms of 
either before October is very 
unlikely. 

One of the main points upon 
which General Motors refuses to 
negotiate is the proposition that 
it divorce itself from its finance 
affiliate, the General Motors Ac- 
ceptance Corp. 

The fate of the dealer finance 
reserve system remains unset- 
tled in the Ford and Chrysler 
nagotiations with the govern- 
ment. Most dealers seem to 
favor retention of the system as 
a cushion against adverse eco- 


Machine Tool 
Index Continues 
Climb in July 


CLEVELAND.—Machine _ tool 
order index for July, which will 
be issued in a day or so, is ex- 
pected to show a rather sharp 
rise in continuing the uptrend 
started in June. 

Both domestic and foreign or- 
ders are understood to have im- 
proved markedly last month. 
The gain in the domestic field is 
particularly encouraging since 
this division has been virtually 
dormant for several months with 
foreign sales accounting for 
around half of total busines—a 
far larger than normal propor- 
tion. 

The combined index of orders 
in June was 70.2, a gain of 3.5 
points ovef the low of 66.7 
reached in May. Domestic index 
in June was 35.7 as against low 
of 34.8 in May while foreign or- 
der index was 34.5 in June 
against 31.9 in May. 








Ford Considers Reviving 
Docks at Gladstone, Mich. 
ESCANABA, Mich. — Serious 

consideration is being given to 
the possibility of rebuilding the 
old Soo Line railway docks at 
Gladstone so that Ford Motor 
Co. products, manufactured at 
Iron Mountain, can be _ trans- 
ported from the Gladstone port 
by Ford lake boats to Dearborn, 
it was announced Wednesday 
by Henry Ford while on a visit 
to this city. 

Ford, in company with E. G. 
Kingsford and Fred Johnson, of 
Iron Mountain, superintendent 
of Ford operations in the Upper 
Peninsula, inspected the Ford- 
Owned waterfront property at 
Gladstone and the company 
farms along the Escanaba river 
at West Gladstone. 

Crawford is Appointed 
CLEVELAND.—Harry C. Crawford, 
or 18 years business manager and 
Comptroller of Thompson Products, 
ne, joined International Piston 


Ring Co. here Aug. 1 as sales man- 
—, in charge of all domestic terri- 


nomic conditions affecting the 
volume of sales and protection 
against unexpectedly large vol- 
ume repossessions. The Justice 
Department contends, however, 
that the dealer finance reserve 
system contains a hidden addi- 
tional charge upon car purchas- 
ers. 

Opinion grows here that little 
important effect upon the com- 
petitive status or the earnings 
position of leading finance com- 
panies is likely to result from 
the prospective consent decrees. 
This is based upon belief that 
Ford and Chrysler attorneys 
would accept no_ conditions 
which would prejudice their 


competitive standing in relation 
to the small independent financ- 
ing units. 

It is felt that the strong or- 
ganizations, both as to personnel 
and facilities, maintained by the 
large companies, together with 
the prestige adhering to their 
names and their unexcelled 
credit ranking, assuring ample 
credit at advantageous terms, 
would be sufficient to protect 
them against any serious loss of 
business to the independents as 
the result of new conditions. 

During recent years, it is re- 
minded, about three-fourths of 
total retail installment financ~ 
ing of automobiles has been done 
by the major finance companies, 
the remainder being divided 
among numerous small _ inde- 
pendents. 


William Ogg Fitzgerald’s famous 
cartoons appear exclusively in Auto- 
motive News. 





Anti-Diversion Legislation 
Introduced in Pennsylvania 





HARRISBURG, Pa. (UTPS). 
—A proposed constitutional 
amendment, sponsored by the 
Pennsylvania Motor Federation 
and bearing the approval of 
numerous automobile and truck 
groups, was introduced Tuesday 
night in the house by Assembly- 
men Cliff Patterson, Joseph 
Simon and Charles W. Allen, 
that would end for all time, if 
adopted by the voters, borrowing 
of money from the motor fund. 
A similar measure was defeated 
by a close margin in the Sen- 
ate during the last session. 

The bill would prohibit the leg- 
islature from diverting any motor 
fund moneys for any purpose. 
Since the unemployment relief 
problem became a live issue, the 


legislature has borrowed millions 
from the fund, all of which has 
now been repaid. 

Citizens of the state would 
vote on diversion at the first 
state election after it passed the 
legislature and was given the 


A. | governor’s signature. 


A resolution opposing diver- 
sion of motor fund moneys was 
adopted at the annual meeting 
recently of the motor federation. 
Anti-diversion has for sometime 
been part of their legislative 
program. 


AN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 


(Sorry ...no picture) 


\ ] © HAVEN’T room enough for a picture this time. This message is too 
important. Maybe you’ve heard—there’s to be an automobile show 


in our village, starting November 11th. And there are to be fourteen other 


automobile shows in the principal cities of the country during the same 


week! 


It may be Fate, or perhaps we’re just lucky—but we have an issue of 


The New Yorker which appears in New York and the other cities of the 


country, on the very day the shows open. 


This has been going on for thirteen years now. The New Yorker and The 


New York Automobile Show are practically two shows in one. For it is an 


established tradition by now, that motor car manufacturers use The New 


Yorker to announce their new models to the people who buy first—who lead 


the way—who establish style trends. Men and women, and youngsters in 


their *teens. The complete family. 


We not only introduce new models at the right time to the right people. 


We help pave the way for automobile sales throughout the year. Year-after- 


year schedules from leading manufacturers testify to that. 


And don’t forget the increased sales opportunities opened by The New 
York World’s Fair in 1939. Chicago sales increased 43% the first year of 
their fair in 1933; national sales were only up 17%. New York will be the 


hot spot of retail sales next year. Be sure you schedule enough space in The 


New Yorker to get your share of the top market 





THE 


NEW YORKER 


No. 25 WEST 4srp STREET 
NEW YORK, N. Y. 


The Show Number of The New Yorker 
will be dated November 12th. 


here, and over the country. 








Ind. Assn. 
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Asks 


Dangers of Further Laws 


On Merchandising are Cited 


(Continued from Page 1) 


ufacturers, where it rightly be- 
longs, rather than turn it over 
to 48 state legislatures. It would 
be bad enough if state laws 
adopted by these legislatures 
were uniform, but we are sure to 
have 48 different varieties re- 
quiring different contracts for 
the various states.” 


In his appeal to manufactur- 
ers, he declares that manufac- 
turers must evince a real inter- 
est in the welfare of their deal- 
ers, and that, through coopera- 
tive efforts with their own 
groups, the present mania for 
legislative control, in all proba- 
bility, could be ended. 

His letter addressed to Alfred 
Reeves, general manager of 
AMA, a copy of which was sent 
to John R. Davis, sales manager 


Yellow Truck 
On Changeover 
to °39 Model 


PONTIAC.—The main plant of 
Yellow Truck & Coach Mfg. Co., 
which already has begun change- 
over work for new models will 
be virtually out of production 
Aug. 19 to Sept. 6, with the bulk 
of salaried employes taking their 
two-weeks vacation at this time. 

A limited number of mainte- 
nance and other employes are 
scheduled to be on hand to con- 
tinue preparations for production 
of 1939 models. 


“A Word in Edgewise,” a regular 
feature by George M. Slocum, offers 
a = viewpoint from the motor 
world. 
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» « CUTTING 
SAND COSTS 


‘SPEEDMULLER” USES NICKEL 


There is ever-growing interest in 
foundry developments in this au- 
tomotive industry. New and more 
modern equipment has made pos- 
sible many advances in current 
foundry practice. Unusual interest 
has been shown in a machine 
called the “Speedmuller”, an im- 
proved unit for conditioning and 
preparing all kinds of sands used 
in a modern foundry. Made by 
The Beardsley & Piper Company 
of Chicago, this unique machine 
is said to greatly increase casting 
production; and to save on binder, 
power consumption, and general 
operating costs. Biggest problem 
in construction of a machine of 
this type is the severe abrasive 
action of sharp sand handled at 
high speeds. The bowl of this 
“Speedmuller”’, ranging from 83 
inches in inside diameter, is made 
of segments cast from “Ni-Hard’’,* 
a patented alloy of Nickel-chrom- 
ium cast iron. Nickel alloy steels, 
in addition, have been selected for 
the construction of major working 
parts such as shafts, gears and 
pinions. 

*Reg. U. S. Pat. Off 
by the International 


Nickel Co. Canadian 
Patent—No. 281,986 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





‘in July, 


of Ford Motor Co., read as fol- 
lows: 

“Several states have passed 
dealer licensing laws; many 
more including Indiana are pre- 
paring laws for presentation to 
the next session of their legisla- 
tors. It is needless for us to re- 
iterate here those demands 
which have been made repeat- 
edly not only by Indiana dealers 
but my innumerable local, state 
and national dealer associations. 

“Any silent, indifferent or fair 
weather attitude on the part of 
manufacturers now will only 
tend to increase the stringency 
of whatever regulation will fol- 
low, and because of the anamos- 
ity created by an attitude of in- 
difference whatever laws are 
sponsored hastily by a financial- 
ly strangling group, will only 
tend to widen the breach now 
existing between those engaged 
in what should be a cooperative 
enterprise. 

“In view of this trend we 
think the time has come for 
manufacturers to awaken to the 
dangers that lie ahead for all of 
us in the industry if this pro- 
gram of state licensing laws 
should spread throughout the 
country. Let’s keep this indus- 
try in our own hands. 


“Tt is almost inconseivable that 
manufacturers and dealers can- 
not work out their differences 
without the help of several hun- 
dred legislators in every state. 
It would be bad enough if these 
laws were uniform, but we are 
sure to have 48 varieties requir- 
ing different contracts for the 
various states. 


“On behalf of the automobile 
dealers of Indiana, we ask that 
the manufacturers be apprized 
of our demands and act now to 
remove the present reasons for 
the apparent necessity of such 
legislation.” 


Display Trailer 
Field’s Future 
Found Bright 


ELKHART, Ind.—R. E. Mer- 
rell, manager of the com- 
mercial division for Elcar Coach 
Co., Inc., has made an extensive 
survey of the display trailer 
field and feels very optimistic on 
its future possibilities. 

The survey, covering 134 deal- 
ers in the household appliance 
business using trailers for dis- 
play purposes and covering 29 
states, discloses some _ interest- 
ing figures and facts. 


Of the 134 users, 133 report 
business gains of from 5 per 
cent to 89 per cent, or a general 
average increase of 36 per cent. 
It enabled dealers to increase 
contacts from four to 10 calls 
daily, and all users reported 
substantial gains in territories 
where the rural electrification 
program was being extended. 

Profitable contacts and wide 
distribution was obtained be- 
cause the dealer was enabled to 
carry the complete line of ap- 
pliances and the small acces- 
sories. 


North Carolina July 
Sales Top June Total 


RALEIGH, N. C.—The motor 
vehicle bureau of the state de- 
partment of revenue reports 
that sales of new motor vehicles 
|in North Carolina increased in 
| July over June of this year but 
| were under July of last year. 

Official figures compiled by 
|the bureau showed there were 
14,331 new vehicles. sold last 


Driver Testing Methods 


Are Declared Inadequate 





ANN ARBOR, Mich.—Declar- 
ing that present methods of 
testing applicants for drivers li- 
cense are entirely inadequate 
from the viewpoint of safety, 
James Stannard Baker, safety 
consultant for the National Safe- 
ty Council, added that it is un- 
fortunate that “we will have to 
struggle on with what we have,” 
since the cost of thorough tests 
would be prohibitive. 


Bakers’ address was made be- 


Sloan Awards 
Are Given to 18 
Traffic Officers 


ANN ARBOR, Mich.—Eighteen 
engineers and police traffic offi- 
cers from all parts of the 
United States were notified this 
week of their selection for one- 
year scholarships in the Yale 
University bureau ffor_ street 
traffic research and the North- 
western University traffic safety 
institute. 


Candidates for the awards 
were nominated by officials of 
the winning cities and states in 
1937 national traffic safety con- 
test. Final selections were made 
by the Sloan Award Committee 
in session here, and announced 
by Paul G. Hoffman, chairman 
of the committee and president 
of the Automotive Safety Foun- 
dation. 


The awards, made possible 
through a $25,000 gift by Alfred 
P. Sloan jr., chairman of the 
board of General Motors, Corp., 
strengthens the national pro- 
gram of training personnel to 
carry out proven safety methods 
to further the control of traffic 
accidents, which were reduced 
22 per cent during the first six 
months of this year. 

Six of the 18, and a seventh 
engineer to be selected from the 
state of Maine, will study traf- 
fic engineering methods and 
conduct research projects. in 
traffic control at the Yale bureau 
under the tutelage of Dr. Miller 
McClintock, director of the bu- 
reau. The remaining 12 success- 
ful candidates will study traffic 
enforcement methods at North- 
western under the direction of 
Lieut. Franklin M. Kreml. The 
latter course includes accident 
investigation, selective enforce- 
ment and organization and opera- 
tion of traffic accident preven- 
tion bureaus. 

Each scholarship includes $1,- 
000 in addition to full tuition 
for the academic year. Classes 
will begin in September and 
terminate in May. All of the 
successful candidates are now in 
official capacities in their re- 
spective fields and upon com- 
pletion of the courses will re- 
turn to their departments to ap- 
ply techniques in which they 
will be trained. 

Sloan Award Committee mem- 
bers are Paul G. Hoffman, 
chairman, President, Studebaker 
Corp.; D. D. Fennell, president, 
National Safety Council; Ray 
Ingels, president, Americai. Assn. 
of Motor Vehicle Administrators; 
Alvan Macauley, president, 
Automobile Manufacturers Assn.; 
Thomas H. MacDonald, chief, 
U. S. bureau of public roads; 
C. H. Purcell, president, Ameri- 
can Assn. of State Highway 
Officials; George Reyer, presi- 
dent, International Assn. of 
Chiefs of Police; Alfred P. Sloan, 
and Leslie J. Sorenson, presi- 


fore members of the National In- 
stitute for Traffic Safety Train- 
ing, which has been in session 
at the University of Mich‘gan 
here this week. 

While recognizing the need for 
more stringent tests in order to 
weed out as many as possible of 
the unfit aplicants, Baker said 
also that if the rules were made 
too strict and the tests too rigid 
the public would reject them. 
One of the first requisites he said 
would be to train examiners to 
conduct the tests. 

“Many states,” he said, “have 
done much in this direction and 
do have trained men to test ap- 
plicants. In other states, how- 
ever, the examiners themselves 
are hastily trained and the per- 
sonnel is inadequate for the job 
to be done.” 


Baker is conducting a one- 
week course on examining appli- 
cants, during the sessions of the 
institute, which will last for two 
weeks. 

Alan Canty, traffic psychotch- 
nologist for the Detroit recorder’s 
Court, staged a play for institute 
members, demonstrating a con- 
densed version of a _ patient’s 
progress through the psychiatric 
and psychopathic clinic of Re- 
corder’s Court. 

Friday afternoon’s general ses- 
sion consisted of a panel discus- 
sion of the pedestrian in his re- 
lation to traffic safety. Chair- 
man was Leslie J. Sorenson, 
traffic engineer for Chicago. 


Disposal of Stutz 
Assets Ordered 


INDIANAPOLIS.—Carl Wilde, 
federal referee in bankruptcy, 
said Thursday an order will be 
entered to dispose of the assets 
of the Stutz Motor Car Co., Inc., 
as a result of a hearing of a 
creditor’s petition for the sale. 

The trustee of the company 
reported its assets were $370,- 
000 in real estate and $86,827.20 
in machinery and other prop- 
erty. 

The principal creditor is the 
Reconstruction Finance Corp. to 
which $266,000 is owed on a 
note for $300,000. Date for the 
sale will be set later. 


Increased Truck Size 
Limits Effective in La. 


BATON ROUGE, La.—Louisi- 
ana has enacted a new law, ef- 
fective July 27, under which the 
authorized carrying capacity of 
a single automotive unit operat- 
ing in the state is increased from 
7,000 pounds to 8,000 pounds. 
The new, law also increases the 
limitation for a_ truck-tractor, 
semi-trailer unit from 10,000 
pounds to 14,000 pounds. 


New provisions add axle lim-|- 


itations as follows: 16,000 pounds 
per axle equipped with high- 
pressure pneumatic or solid rub- 
ber tires; 18,000 pounds per axle 
equipped with low-pressure 
pneumatics. 


Neb.’s Truck Regulation 
Law Gets Explanation 
LINCOLN, Neb.— George E. 
Truman, secretary of the Ne- 
braska state railway commission, 
has issued a statement correct- 
ing a number of false rumors 
regarding regulation of the 
trucking industry. He said that 
farmers, who haul their own 
products or trade work, are ex- 


month, 2,892 in June and 7,058} dent, Institute of Traffic Engi-|empted and need no license or 


1937. 


neers. 


bond. 


Makers to Help Fight Legislation 


Ousted Officers 
Study Call of 
UAW Convention 


DETROIT.—Decision as_ to 
whether a special convention of 
the United Automobile Workers 
union will be called by the mem- 
bership is expected to be reached 
at a meeting of the four deposed 
officers of the union and presj- 
dents of locals throughout the 
country, to be held Saturday, 
at the Commodore Perry Hote] 
in Toledo. 


No effort will be made by re- 
maining union officials to call 
such a convention to fill the 
vacancies caused by the official 
ousting of the four officers after 
secret trial, last Monday, accord- 
ing to Homer Martin, president. 


In Martin’s opinion there is 
nothing in the union by-laws or 
constitution making such a move 
necessary. 


The deposed officers are Rich- 
ard T. Frankensteen, former as 
sistant to the president; Wynd- 
ham Mortimer, former  vice- 
president ,and George F. Addes, 
former secretary-treasurer. Wal- 
ter N. Wells( who also stood 
trial on charges by President 
Martin that this group was at- 
tempting to disrupt the union, 
was suspended for three months. 


The deposed officers were sus- 
pended by Martin several weeks 
ago following internal dissen- 
tion which led to charges and 
counter charges of Communism 
within the union ranks. Trials, 
which were started two weeks 
ago, soon were halted after a 
series of disputes and recrimin- 
ations which made their contin- 
uance_ impossible. Testimony 
was then accepted in the form of 
briefs which were studied by 
= executive board last week- 
end. 


On Monday the suspensions of 
the officers were confirmed by 
the board, and immediate steps 
were taken by the deposed of- 
ficers to get plans for a national 
conference underway. 

When apprized of the present 
plan, Martin said that any con- 
vention called would have to be 
called by the members ,and that 
he was prepared to “cross that 
bridge” when he came to it. 

Since Monday union officials 
have been carrying on as usual 
with Martin Tuesday definitely 
committing the union to seek a 
closed-shop in the automotive 
industry as its ultimate goal. 


G.M. Linden Plant 


LINDEN, N. J.—‘Retooling’’ in 
preparation for production of 1939 
models will continue for another two 
or three weeks at Linden Division 
of General Motors Corp., according 
to reports here. Production of new 
1939 models for shipment to dealers 
in preparation for the annual shows 
is expected to begin in September. 
No indication was reported here. 
however, as to when the new models 
will actually be introduced to the 
public. 


For news of the men who make 
news in the automotive world, read 
Chris Sinsabaugh’s authoritative 
“Sparks” column. 
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June Volume Also Below 


AUTOMOTIVE NEWS, SATURDAY, AUGUST 13, 1938 


Car Financing Takes Big Drop in First Halt 





$2,000,000 More Milked 


Total Chalked Up in May From N. J. Car Funds 





special to Automotive News 

WASHINGTON.—The volume 
of motor car financing registered 
a huge decline during the first 
six months of 1938 as compared 
with the same period last year, 
and June financing this year was 
pelow the previous month and 
also under June, 1937. 


For the first six months, 
wholesale financing this year 
totaled $501,262,860 against $1,- 
041,295,486, while retail financ- 
ing dropped from $949,738,750 
to $516,200,951 in the same 
period. 

During June of this year, 
wholesale financing aggregated 
$74,212,781, which compares 
with $85,744,420 in May and 
$180,318,827 in June last year. 
June retail financing totaled 
$92,818,941 against $94,917,454 
for May and $193,728,106 for 
June, 1937. 


The total number of cars in- 
volved in financing operations 
this June was 244,142, against 
246,499 in May and 469,482 in 
June last year. For the six 


\V-8 Engines Get 
Novel Task in 
Ford Tire Plant 


DEARBORN. — Among the 
more unusual tasks performed 
by automobile engines should 
be listed that of four V-8s in 
the Ford Motor Co.’s new tire 
plant here—the engines are op- 
erated for the exhaust gas they 
produce, and the power they 
make in the process is utilized 
to compress the gas. 


While at first glance this ar- 
rangement might seem to be an 
example of industrial boot- 
strap lifting, it actually is the 
ingenious solution of a problem 
found in “curing” tires. 


The curing process is one in 
which the tire, with a heavy 
rubber tube or curing bag in- 
side, is placed in a mold and 
subjected to heat and pressure. 
This forms the tread and makes 
the tire tough and durable. As 
formerly done, steam was first 
shot into the curing bag under 
high pressure, then it was drawn 
off and replaced by compressed 
air. The method was entirely 
successful, but there was one 
drawback: because of the great 
heat and pressure the oxygen 
in the air caused the rubber 
curing bags to deteriorate too 
rapidly. 

Tire engineers decided that 
using an inert gas, one contain- 
ing no oxygen, instead of com- 
pressed air, would solve this 
problem. However, to buy 
enough inert gas for a busy tire 
plant would be expensive, and 
so they worked out the plan 
to make the gas with Ford V-8 
engines, with the engines at the 
same time driving compressors 
to put the gas under the high 
pressure required. 

Running at a fixed speed, the 
our V-8 engines on the job 
Produce about 14,500 cubic feet 
of exhaust gas an hour, which 
Is precisely the amount the four 
Compressors are able to handle. 

e exhaust gas is piped from | 
the engines through a series of | 
cleaning and filtering devices,| 
and then goes into the compres-| 
sors as harmless carbon dioxide} 
and nitrogen. The compressors| 
raise the pressure to 450) 
Pounds per square inch, and 
send the gas on to the curing 
molde. 





AN's Almanac, published once a 
year, is considered THE reference 
book wherever automotive informa- 
tion is desired. 


TRENTON, N. J.—State 
: ‘ Treasurer William  Al- 
months’ period, the car total bright has announced he 
was 1,343,922, which compares will transfer $2,000,000 
with an aggregate of 2,336,333 from the motor fuel tax 


cars financed during the corres- fund to enable the State 
ponding period a year ago. Financial Assistance 

These figures all are based on Commission to reimburse 
reports received by the U. S.|| municipalities for unem- 


bureau of census and made ployment relief costs. Gov- 
available here this week by ernor Moore authorized the 
William L. Austin, director. division by previously tell- 
ing Albright to take the 

. Bian ; money from any funds in 
Carter Succeeds Brown his hands. 


ALBION, Mich—Benjamin D. 
Brown has resigned as president of Eariler in the year the 


the Albion Malleable Iron Corpora- legislature diverted $10,- 
tion because of illness of more than 020,000 from existing state 
six months. Collins L. Carter, form- funds to relief financing. 


er vice-president was elected presi- 
dent. 
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Pontiac Dealers’ Used Car 
Stocks Lowest Since 1936 


PONTIAC.—That the used| gram will get under way, the 
car backlog, which throttled the} number of used cars per dealer 
automobile industry in late}may hit the lowest point in 
winter and_= spring, is now/several years, Klingler stated. 
largely corrected is indicated by “On Aug. 1,” said Klingler, 
the experience of the Pontiac|“the national Pontiac dealer or- 
Motor division of General] ganization had 22,825 unsold 
Motors, according to figures re-| used cars in stock. On the same 
leased by H. J. Klingler, general | date last year approximately the 





manager. same number of dealers held 
On Aug. 1, Pontiac dealers| 37,069 unsold used cars. 
nationally had fewer unsold “The highest point reached in 


used cars in stock than at any|our organization was on Jan. 1, 
time since Nov. 1, 1936, Klingler| this year, when stocks got to 
said, while the firming market|the alarming total of 40,240 
of the past few weeks indicates| units. In every single 10-day 
that by Oct. 30, the approxi-| period since that time, a re- 
mate time when the 1939 pro-| duction has been made.” 

















HUNDREDS OF THOUSANDS OF 
OWNERS ARE TELLING MILLIONS 
IT HEATS HOT IN 90 SECONDS 


Works An Utterly New Way! 
Burns Gasoline in Patented 
Sealed Vacuum Chamber 


Here’s the car heater sensation your prospects 
are hearing about from enthusiastic owners—the 
one they’re planning to buy for themselves this 
fall! It bas taken motorists by storm because it 
does what no other heater has ever done—heats 
hot in 90 seconds and gives billows of warmth 
even on ““round-the-block hops!” 

That’s because it works a brand new way — 
burns gasoline in a sealed vacuum chamber for 
an average of 5/, of a cent per hour! It’s safe — 
proved by Underwriters’ Laboratory tests and 
millions of miles of service. And it’s hotter and 
faster—easier to install—because it’s totally inde- 
pendent of the cooling system. 


Full Dealer Profit 
Assured in 2 Ways! 


This amazing South Wind is not only the hottest 
item of the season—pre-sold to your prospects by 
enthusiastic friends and a greatly increased adver- 
tising campaign—but is also a better bet because 
your full profit on every heater is doubly pro- 
tected. Stewart-Warner’s ENFORCED Profit 
Assurance Agreement, made possible by the 
Miller-Tydings Law and State Fair Trade Acts, 
enables you to sell every South Wind at full, 
fair price! 

In addition, although greatly increased pro- 
duction is scheduled to meet the demand, care- 
ful production control will be maintained to 
guard you against a flooded market, carry-over 
of stock or dumping! For protected profits and 
plenty of them, mail the coupon now for further 
details and name of your South Wind jobber. 
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Service Profits Cover Most of Fixed Expense 





Syracuse Dealer Boosts 


Volume 43% Over 1937 ae 





Special to Automotive News 

SYRACUSE, N. Y. — That 
present day dealers need service 
department gross profits. to 
weather the fluctuating trends 
of car sales is the strong belief 
of Gerald F. Strickland, for 10 
years a successful Pontiac dealer 
here. 

Strickland has built up a 
powerful following of Pontiac 
owners in Syracuse. He attri- 
butes the goodwill maintained 
in a large part to his service. 
Service gross profits cover the 
greater part of his fixed ex- 
pense, and have put him in an 
ideal position to weather the 
fluctuation in sales. 

“Good service has built owner 
confidence and goodwill,” says 
Strickland, “resulting in more 
new and used car. sales and a 
higher net profit for the whole 
business.” 

Strickland has always given 
close personal attention to ser- 
vice, and as a result has one of 
the most modern dealer setups in 
Syracuse. Continuous followup 
of owners, plus good work at 
reasonable prices, brought about 
such an increase in_ service 
volume during 1937 that addi- 
tional room was needed. 

To meet this requirement 
Strickland obtained a ware- 
house for new cars and rented 
a salesroom for used cars, in 
addition to a used car lot. This 
provided an additional 10,000 
square feet of floor space for 
service and used car recondi- 
tioning. 

Changes were made immedi- 
ately to modernize the depart- 
ment. Walls and floors were 
painted. A modern lubrication 
department with standard 
Pontiac background was _ in- 
stalled. A motor analyzer and 
tune-up department was added. 





Quaint Quirks 
That Build 
Business 


Following the lead of drug 
stores and similar organizations 
who seem to attract customers 
and increase volume by offer- 
ing a one-cent sale —the first 
item to be purchased at the 
regular price and the second 
added for only one cent—an 
automobile sale was conducted 
on the same plan in Miami, Fla. 

Leon J. Lichtenstetter, Inc. 
(Hudson -Terraplane_  distribu- 
tor) was overloaded with used 
cars that were in the ’28, ’29, 
30, °31 and ’32 class. They 
would run, but there was no 
sale for them.. So the old models 
were grouped with later cars 
and offered at a price of one- 
cent. A lot of unsalable stuff 









was moved from the lot along i 


with other merchandise. 
+ + a 

Murphy - Mahoney, “Denver’s 
only Irish Chevrolet Dealer,” 
made use of the “mistake” of 
Corrigan in flying to Ireland in 
their advertising. The advertise- 
ment in this regard said: 

“An error in direction was a 
great thing for that Irisher Cor- 
rigan, but an error in the pur- 
chase of a used car is one thing 
that two Irishmen in North 
Denver, Murphy-Mahoney, don't 
recommend. In fact we have 
carefully checked and renewed 
all the cars listed below. You'll 
be delighted with an of these 
cars!” 


A complete body and collision 
department, with body hy- 
draulic jack and modern tools 
and all painting facilities, was 
put into operation. A Kerrick 
Cleaner has been used for 
several months and other up-to- 
date equipment provides radio, 
brake, front end, safety and 
polishing service. 

The parts department was in- 
creased in floor space, new bins 


were installed and a full time| 


parts man was put in charge. 

That all of this added ex- 
pense and equipment have been 
worthwhile is clearly shown by 
the following comparison of 
figures for the first five months 
of 1938 with the same period of 
last year. 

Customer labor—increase 43 
per cent. 

Parts sales—increase 33 per 
cent. 

Accessories sales—increase 285 
per cent. 


Repair orders’ written—in- 
crease 29 per cent. 
Customer labor per _ repair 


order written—increase 13 per 
cent. 

These figures speak for them- 
selves and show the splendid 
job that has been done under 
the direct supervision of Ser- 
vice Manager E. R. Brooks, a 
member of the Strickland or- 
ganization for three years. 


Most Effective Medium 


Brooks uses lubrication as the 
most effective medium for get- 
ting customers to contact the 
service department regularly. 
Realizing the importance of hav- 
ing customers come back, it 
has been the policy for the last 
few years to give every new 
car purchaser a free lubrica- 
tion contract good for six lubri- 
cations. The Pontiac’s service 
saver plan also is used to tie cus- 
tomers closer to service depart- 
ment, while more recently a 
30,000-mile plan of insured 
lubrication was adopted. 

Collision service, body and 
wreck work have contributed 
materially to the 43 per cent 
increase in customer labor sales. 
Greatest increase of all has been 
in the sale of accessories, which 
has skyrocketed 285 per cent 
during the five-month period. 
This has been brought about by 
every member of the Strickland 
organization becoming  acces- 
sories-conscious. As a reward, 
all employes receive a bonus 
for accessories sold. 


Careful Followup Used 


The 29 per cent increase in 
repair orders written shows the 
effectiveness of the followup 
system used. A careful followup 
is used in the lubrication de- 
partment as well as the Jiffy 
Follow-up record. Also, owners 
are sent special and seasonal 
offers and items that bring them 


Futhermore, Strickland invites 
his customers to criticize his 
service department freely. After 
every service job amounting to 
$5 or more, the customer re- 
ceives a card the next day 
thanking him for his patronage 
and asking that, if there have 
been any errors or misunder- 


standings, Strickland be ad- 
vised personally. 
Strickland is constantly try- 


ing to improve his service as 
his business grows, for he re- 
alizes what it means to have 
satisfied customers—to be in a 
position to give them the quick, 
efficient and courteous service 
which the public expects. 
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SHOWING TWO VIEWS of the modernized service department, which 


has enabled Gerald F. 


Strickland (Pontiac), Syracuse, N. Y., to cover a 


major portion of the firm’s fixed expenses this year. Top photo, the neat 
layout of the company’s parts and accessories section, and, bottom photo, 
the up-to-date lubrication department on which Strickland banks for 


customer contact. 





Let’s Run a Contest 


Editor’s Note: This is the sec- 
ond of a series of articles on 
sales contests as related to the 
automobile industry. In this is- 
sue AN gives a general descrip- 
tion of the Merchandise Prize 
Contest. 

The increasing use of mer- 
chandise prizes would indicate 
that the merchandise prize con- 
test is deserving of the first 
study, since, taken as a whole, 
merchandise today enjoys the 
biggest share of sales contest 
expenditures. 

The most successful merchan- 
dise prize contest offers to 
participants a wide _ selection 
of awards. In a_ recent 
catalog issued by the largest 
promoter of merchandise prize 
contests, nearly 1,000 prizes— 
all of them nationally-known 
items — a virtual department 
store of merchandise were 
shown. A survey of sales execu- 
tives’ opinions on this subject 
shows that where a _ salesman 
may select his own prize, he will 
be better satisfied and will work 
harder to get it. 

Such prize catalogs are priced 
in points or merits figured at 
wholesale prices, and thus a 
salesman is given the advantage 
of his company’s wholesale pur- 
chasing power. His incentive in 
merchandise offered is at least 
50 per cent greater than it 
could be if a like amount of 
cash were offered, it is claimed. 

In a competition of this na- 
ture, outside influences that are 
nonexistent in contest of other 
types have an important bear- 
ing. Wives and families will se- 
lect prizes from the _ catalog 
that they want their breadwin- 
ner to get for them. Their moral 
support and even active assist- 
ance becomes a powerful driving 


factor, difinitely affecting the 
final results. 
One sales manager relates 


that a large number of sales- 
men reported that so much pres- 
sure was brought to bear from 
other members of the family 
during a recent successful mer- 
chandise prize contest, their 
homes became virtual sales of- 
fices where selling plans were 
mapped with their wives play- 








ing an important part in plan- 
ning future sales strategy. 

The sales departments of all 
automobile manufacturers recom- 
mend merchandise prize con- 
tests today in one form or an- 
other. They may be financed in 
four different ways: 


|= sponsor may stand the 

entire cost, or the cost may 
be appropriated from funds set 
aside for this purpose. 


othe sponsor may stand the 

cost of the promotion, plus 
one-half the cost of the prizes, 
with participating dealers pay- 
ing the other half. 


Promotional costs may be 

borne by the sponsor and 
dealers pay the entire cost of 
prizes. 


4 The dealer may conduct his 

own contest, but only certain 
types of contests (which will 
be discussed in later articles) 
can be recommended for indi- 
vidual dealer activities. 


Both new and used car or 
truck; or parts and service con- 
tests, come under the above 
plans. The cost of the most suc- 
cessful campaigns is controlled 
by the results attained. Sales- 
men should be allowed to win 
prizes according to their indi- 
vidual sales results. A contest 
where each man is pitted against 
himself that costs more than 
was originally estimated is the 
most successful from a_ stand- 
point of sales and profits; and 
where results fall short of the 
goal (the results of no _ sales 
campaign can be completely 
predicted in advance), the cost 
declines proportionately, since a 
certain amount per unit of sales 
is generally allowed. 


Prize “points” are awarded 
for sales (items illustrated in 
merchandise catalogs are priced 
in prize points), with a premium 
usually paid for those items 
more difficult to sell or on which 
the dealer realizes a greater 
profit. A quota is generally set 
with prize points allowed on 
units up to and including the 
quota, after the quota is reached 
—if no quota is reached, no 
(Continued on Page 11, Col. 1) 





Travels 13,000 
Miles to Get 


Service Placque 


DETROIT.—After __ travelling 
approximately 13,000 miles from 
Melbourne, Australia, William B. 
Carter, superintendent of sery- 
ice, Lanes’ Pty. Ltd., of Mel- 
bourne, Australia, arrived in 
Detroit last week to claim per- 
sonally the bronze _ service 
placque awarded to his organi- 
zation by the Chrysler Corp., 
export division, for the comple- 
tion of the ten-point service 
program. 

Presentation of the placque 
was made to Carter by F. T. 
Jarvis, director of service for 
the Chrysler Export division, 
and G. H. Strock, executive 
manager for the Australian 
division of the corporation. In 
accepting it Carter said: 

“The Ten Point Program is so 
practical and sound that we lost 
no time in becoming. one 
hundred percenters. Lanes 
probably has one of the largest 
and best equipped motor car 
service organizations in_ the 
southern hemisphere, and _ for 
years we have been servicing 
between 35,000 and 40,000 motor 
cars and trucks a year—I mean 
substantial servicing jobs, not 
counting such minor operations 
as tire changes or casual re- 
pairs. 

“Our service business alone 
amounts to about 40,000 pounds 
($200,000) a year. Obviously we 
believe in maintaining the best 
possible service facilities, and 
in going to any lengths to pro- 
cure service business and_ to 
keep owners’ cars in good con- 
dition, and the owners satis- 
fied. 

“We can prove the Chrysler 
Corporation’s contention _ that 
satisfied owners are good new 
car prospects because almost 
every week our service repre- 
sentatives are responsible for 
the sale of several new cars. 
Besides operating at a_ profit, 
therefore, we make a definite 
contribution to new car sales.” 

The Lanes’ organization was 
one of the first distributors to 
achieve the mark of 100 per 
cent, entitling them to the serv- 
ice placque. 





Stewart-Warner 
Has New Heater 


CHICAGO.—Involving a new 
principle in automobile heating, 
the Stewart-Warner Corp. has 
placed on the market its South 
Wind Re-Circulator, an electric- 
ally-operated accessory which 
brings front-seat warmth to 
rear-seat passengers in coaches 
and sedans during winter 
months. 

The Re-Circulator supplies 
no heat itself. It forces the 
warm air supplied by the heater 
on the dash down into the 
pocket of cold, dead air which 
envelopes the feet and legs of 
rear-seat riders. 

The new device is mounted 
on the floor of the rear com- 
partment of a car, just behind 
the front seat. An _ enclosed, 
electrically-driven fan forces 4 
stream of unheated air to the 
top of the car where it mixes 
with and displaces the over- 
heated air which has collected 
there. The Re-Circulator is con- 
trolled by an electric switch on 
the dash. 





For a fresh automotive viewpoint 
read George M. Slocum’s “A Word 
in Edgewise.” 
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Denver Expansion Helps to Boost Service 35% 


Followup System Keeps 
Facilities Before Public 





Special to Automotive News 


DENVER. — Service business 
at the Hoskins-Beatty Motor Co. 
(Oldsmobile) here has been in- 
creased nearly 35 per cent since 
the company finished its expan- 
sion program. 

According to E. Jack Beatty, 
head of the firm and president 
of the Denver Automobile 
Dealers assn., the improvements 
cost $55,000. A new building 
was built next to the old lo- 
cation, which is used to house 
the service department of the 
business. 

In this enlarged service shop 
has been. placed the latest 
equipment — motor analyzers, 
twin lubrication and washing 
stands, combustion analyzers, 
and up-to-the-minute equip- 
ment for painting and body re- 
pair. 

“We’re now a complete one- 
stop service unit,” said Beatty. 
“The Oldsmobile factory ex- 
tends us their 100 per cent rat- 
ing for service and equipment 
and personnel.” 

The space in the old building, 
formerly used for the car serv- 
ice department, is now used for 
painting, body repair and the 
reconditioning of used cars. The 
new building is given over to 
new car servicing. 

The new addition was built on 
the used car lot of the company. 
When completed it, of course, 
took up space formerly used to 
display used cars. Thus, not to 
lose this space, the cars were 
placed on the roof where display 
space was arranged. 

As soon as the improvements 
were completed the Hoskins- 
Beatty company had printed a 
large mailing piece telling about 
the improvements and the addi- 





Let’s Run 


A Contest 


(Continued from page 10) 


prize points are allowed on sales 
made. 

However, 
paigns have 
with gratifying 
no quota was used. Salesmen 
were rewarded for each and 
every sale. Reason: salesmen 
experienced a return of self- 





been conducted 


confidence upon finding them-| e= 
selves prize winners in the early], 


stages of the drive, and were 
heartened to do a finer job. 
Where a prize point basis is 
used, the salesmen may accum- 
ulate points until they have 
enough to secure the prizes they 
want from among those offered. 
As an alternate method, some 
contests announce a selection of 
awards for certain accomplish- 
ments, such awards increasing 
in value with an increase in 
sales. The salesmen are given a 
wide range of prizes in each 
group, from which to choose. 


The time to conduct a mer- 
chandise prize contest can be 
determined only by existing 
conditions. Experience dictates 
no fixed ruling regarding when 
a contest should be conducted. 


From a profit standpoint, it 
would seem advisable to con- 
duct a contest when a percent- 
age increase means the greatest 
number of increased units of 
sales. By the same token, it may 
be said that any time a contest 
Is properly conducted, it will 
secure for its sponsor a greater 
percentage of the existing 
market. The percentage of firms 
using contests during peak mar- 
kets closely parallels that of 
those using them during “slow” 
periods. 

_Next week’s issue will con- 
tinue the discussion of the mer- 
chandise prize contest. 


many large cam-|' 


results where]: 


tional services now possible. 
These were sent to the firms 
customers, who were invited to 
visit the plant during a desig- 
nated three nights and inspect 
the improvements. On_ those 
nights refreshments were 
served. 


“Of course, even after you 
have brought your plant up to 
the minute,” said Beatty, “you 
have to keep the fact before 
the people in order that it will 
bring you the business you are 
entitled to. That is what we are 
doing using direct mail, news- 
paper and personal solicitation.” 


Beatty points out that the en- 
larged quarters, improvements 





Wye] 
hee 
| | 


ee | iM Nu i 








WHEN 


HE MODERNIZED 
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MODERN ADDITION to the service department has enabled Haskins—- 
Beatty (Oldsmobile), Denver, to boost service volume considerably this 


year. 


The addition, located next to the dealer showroom on the left, con- 


tains all modern equipment and trained personnel. 


and better service facilities has 
placed the firm more in the 
eyes of the people of Denver 
and it has been possible to in- 
crease the sale of used cars to 
a considerable extent. The used 
car stock of the firm, as a re- 





HIS OFFICE, 
HE MODERNIZED 
COMMUNICATION 
METHODS TOO 


A modern setting, alone, doesn’t make a busi- 


ness modern. Impressive as it may be to visitors, 


up-to-the-minute communication is just as 


important: to the executive, the salesman, the 
factory foreman, the shipping clerk, the customer. 


sult, is smaller than it was this 
spring, and Hoskins-Beatty is in 
a better position to take care 
of new car sales. 

For a fresh automotive viewpoint, 


read George M. Slocum’s “A Word 
in Edgewise.” 
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SAE to Sponsor 
Joint Meeting in 
Chicago, Oct. 4-5 


NEW YORK — A national 
truck, bus and railcar meeting 
will be held by the Society of 
Automotive Engineers in Chica- 
go, Oct. 4 and 5, according to 
H. E. Simi, vice-president of the 
society. 

Strong emphasis on automo- 
tive and railroad technical re- 
lationships will be a feature of 
the sessions, two-thirds of which 
will deal directly with engi- 
neering problems common to 
the two groups. 

The program includes three 
technical sessions and a ban- 
quet, 








Within your business may exist opportunities for 
stepping up efficiency and making economies 
through modern communication methods. Why 
not go into it with a Bell System representative? 
have found such a joint 


Many other businesses 


survey highly profitable. 


A meat packer, for 


example, found that by 


installing Private Line Teletypewriter Service, the 
average order-handling time between headquar- 


ters and distant sales offices was cut in half, and 


four operations were eliminated. Your check-up 


may lead to even greater savings. It costs 
nothing to find out. Just call your local 


telephone office. Why 


& 


not do it now? 
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Used, New Car 


Dealers Found Optimistic 
On Last Quarter Sales 





DETROIT.—Evidence that a 
shortage of both new and used 
cars will develop before the 1939 
crop of models are available is 
strongly indicated in an analysis 
of reports submitted by repre- 
sentative automobile dealers to 
an National Automobile Dealers 

ssn. 


These dealers also reflect the 
more optimistic attitude now 
prevailing by predicting better 
business and larger sales dur- 
ing the last quarter of the year. 
This belief is universally pre- 
dicted upon the exceptionally 
good crop prospects, plus the 


Beelby Heads 
Studebaker in 
Pittsburgh Area 


SOUTH BEND, Ind.—An 
nouncement of the appointment 
of Fred L. Beelby as regional 
manager of the Pittsburgh 
branch territory of Studebaker 
Corp. was made here today by 
Cc. S. Fletcher, sales manager. 
Beelby succeeds M. E. Hewins, 
who has resigned. 


Fletcher also announced Mich- 
ael M. Scovill as assistant to 
Beelby. 

Mr. Beelby came to The Stud- 
ebaker Corp. in April, 1934. At 
that time he was associated with 
a corporation subsidiary in Fort 
Wayne. Later he went to the 
Detroit retail branch and for the 
past two years has been assistant 
branch manager in the Pitts- 
burgh territory. 

Scovill joined Studebaker Dec. 
14, 1925. For the past five years 
he has been district manager in 
Studebaker’s Cleveland branch. 


Mitchell Resigns as Head 
Of Kelvinator Promotion 


DETROIT.—Resignation of 
Sam C. Mitchell as director of 
advertising and sales promotion 
of the Kelvinator division, Nash- 
Kelvinator Corp., was an- 
nounced this week by H. W. 
Burritt, vice-president. 

Mitchell has been with 
Kelvinator the last six years. 


AUTOMOBILE 
MER! 


You may be a Car Dealer—or 
a Repair Shop Owner—or a 
Sales Manager—or a Salesman 
—or a Gas Station Operator. 


BUT 


If you want to get into a hard 
hitting ovtfit in the automobile 


industry— 


LOOK 


How would you like to have a 

car franchise? 

—with a successful factory 
more than 35 years old. 

—where you can write your 
own contract. 

—where your used car prob- 
lem is materially lessened— 
less than any other dealer 
in the business. 

—where a small investment— 
and low overhead, can set 
you up as an outstanding 
car merchant. 

—where the factory believes 
you are the Kingpin in your 
favor 2nd subscribes to the 
policy “the DEALER is 
right”. 

—where you get REAL help 
from the factory—WITHOUT 
obligations. 

—where you can MAKE 
MONEY—NOW. 

There’s a lot behind this little 

advertisement—if you are the 

right man _ you'll want to 
know ALL. Write now to 

Box 169, Automotive News, New 

Center Bldg., Detroit, Mich. 














































































benefits that should result from 
federal spending programs. 


The survey shows that the re- 
porting dealers, who represent 
all makes of cars and who are 
located in every section of the 
United States, have roughly an 
average of 25 new units per 
dealer on hand. This is given 
as about a 37-day supply as of 
Aug. 1. These same dealers re- 
port an average of 45 used units 
on hand per dealer, or approxi- 
mately a 44-day supply. 

If this condition holds true 
generally, then it would appear 
that a shortage of both new and 
used cars may develop prior to 
October, when the new models 
are expected to make their ap- 
pearance, the NADA _¥§ stated. 
Practically all car factories have 
completed their run of 1938 
models and are now engaged in 
making changes necessary for 
the 1939 models. 

Already indications of im- 
provement have been noted in 
automobile retail sales, and if 
the demand continues to in- 
crease during August and Sep- 
tember, automobile dealer in- 
ventories of new and used cars 
should be reduced to a minimum 
by October. The usual year end 
“clean-up” of current models, 
which in previous years has 
created havoc with many auto- 
mobile dealers, may be notice- 
ably absent this year and dealers 
should enter the new model year 
in good shape insofar as inven- 
tories are concerned. 


Reynolds Heads Assn. 
Of Suburban Dealers 


CHICAGO. — Organization of 
the North Shore Automobile 
Dealers Assn. was_ perfected 
with the election of officers this 
week. 

Chosen to head the associa- 
tion, whose roster includes 75 
per cent of the franchised new 
car dealers in Evanston, Wilm- 
ette, Winnetka, Glencoe, High- 
land Park and Lake Forest, 
were Ed. Reynolds (Buick), 
president; J. R. Purnell (Ford), 
vice-president; William D. Rea- 
gan (Chrysler-Plymouth), treas- 
urer, and C. M. Coffoid of Mo- 
tor Acceptance Co., secretary. 


William Ogg Fitzgerald’s famous 
cartoons appear exclusively in Auto- 
motive News. 
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HARRISBURG, Pa. (UTPS). 
—Pennsylvania leads all states 
i nreduction of traffic deaths be- 
cause “we enforce the law,” 
Percy W. Foote, commissioner of 
the Pensylvania motor police, 
the nation’s largest highway 
force, said this week. 

Foote, in charge of a force of 
1,600 men and 600 patrol cars, 
declared: 

“The people who say effective 
enforcement of the speed law 
won’t reduce motor accidents, 
don’t know. In Pennsylvania, 
we can trace our fine safety rec- 
ord to one thing more than any- 
thing else, and that’s making 
the motorists drive slow enough 
to stop in an emergency.” 

Pennsylvania had an enviable 
record of 42 per cent fewer high- 
way deaths in the first six 
months of the present year as 
compared to the same _ period 
for 1937. Only 707 persons were 
killed in the six-month period 
this year, while 1,140 were killed 
in the same period last year. 

“Motorists don’t mind taking 
a chance on a fine, especially 
when it is only $10,” Commis- 
sioner Foote, U. S. N. retired, 
pointed out, “but they don’t 
want to lose their licenses for 
driving too fast. 

“In contrast to popular belief, 
the most dangerous driving is on 
the open straightways, where 
there is nothing to halt a motor- 
ist going at excessive speed,” 
Foote said. “The curving moun- 
tain roads don’t require a speed 
limit—it’s on the open highways 
where our speed law enforce- 
ment is saving lives. 

“There are lots of causes for 
ace‘dents,” the commissioner ad- 
mitted, “slow-poke drivers, fail- 
ure to stop at red lights of in- 
tersections, blowouts on _ the 
highways, pulling out of a line 
of traffic, and rounding curves 
too fast—but in virtually every 
instance, an accident might be 
avoided or lessened if a motor- 
ist is driving slow enough to 
keep his car under control.” 

Enforcement of the speed law 
now “is the only time it has 
been enforced effectively” in 
Pennsylvania, Foote said. 

Announcement of the fatalities 
reduction resulting from vehicle 
accidents, the Pennsylvania Mo- 


Alexander New President 


Of N.C. Dealer Association 





By L. D. Bray 
Staff Correspondent, AN 

GREENSBORO, N. C. — S. 
Parks Alexander, of Durham, is 
the new president of the North 
Carolina Automobile dealers’ As- 
sociation, which held its annual 
convention here Aug. 8-9. The 
1939 convention will be held at 
Wrightsville Beach. 

Other new officers elected for 
the ensu‘ng year are: E. G. Flan- 
nagan, Greenville, vice-presi- 
dent; E. O. Thomas, Asheville, 
secretary, and J. T. Maloney, 
Fayetteville. re-elected treasur- 
er. T. B. Attmore, of Washing- 
ton, N. C., the retiring president 
of the association, was named 


North Carolina director of the 
National Automobile Dealers’ 
Assn. 


Chief topic of the convention 
was the advancement of highway 


safety, with Commissioner of 
Revenue Andrew Maxwell as 
|the principal speaker. Other 
| speakers included 


croft of New York City, uniform | activities 


Manufacturers’ Assn.; Lieut. 
Governor W. P. Horton, and 
Henry C. Moore, chief title clerk 
of the motor vehicle bureau of 
the state of Virginia. 

Beecroft d’scussed periodic in- 
spection of motor vehicles from 
the standpoint of safety and 
sales. He outlined the inspection 
law of New Jersey, which was 
accredited with a large decrease 
in the number of accidents in 
that state as well as an increased 
registration of automobiles and 
sale of new cars. 

Meixell discussed ‘“Compara- 
tive Motor Vehicle Legislation,” 
asserting that “probably 2,000 
new bills affecting directly or in- 
directly the production, sale, de- 
livery, financing and use of mo- 
tor vehicles, will be passed by 
the 44 state legislatures to meet 
in regular session this year.” 


L. A. Raney, retiring state di- 


rector of the National Automo- | 
David Bee-| bile Dealers’ Assn., outlined the | Vided highways—dual type pavement, 


of that group. Mrs. 


motor vehicle consultant; Harry Bessie B. Phoenix, executive sec- 


Meixell, also of New York City, | 
manager of the legislative de-| 


partment of the Automobile 


retary of the state association, 
reported upon dealer profits 
from association activities. 


Penna.’s Saf 


“We Enforce the Law” 
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Shortage Noted in NADA Survey 


ety Secret: 


tor Federation warned against 
“false confidence, based on cur- 
rent accident reduction,” em- 
phasizing that “carelessness, born 
of motorists’ over confidence, 
may jeopardize recent progress 
at any time in the future.” 

The federation cited the chief 
importance of the _ reduction 
‘shows commendable progress in 
a campaign to conserve life and 
limb on the highways. The per- 
manent and final values lie in 
the continuation of such progress 
in the future.” 





Proposed Levy 
On Motorists 
DroppedinN.J. 


TRENTON. N J.—A proposed 
state gasoline tax increase, 
which automobile dealers feared 
might adversely affect used car 
sales, has been dropped at least 
temporarily from _ consideration 
by legislative leaders, seeking 
revenues to finance unemploy- 
ment relief needs. 

Reports that the legislature 
might be called into special ses- 
sion to increase the state’s gaso- 
line tax from three to four cents 
per gallon, to raise an estimated 
additional $6,000,000 annually, 
brought heated expression of 
opposition from organized auto- 
motive interests and, with elec- 
tions approaching, it became ap- 
parent sufficient legislative 
votes could not be lined up for 
the proposed increase at this 
time. 

Instead of the gasoline tax in- 
crease, an effort is now being 
made to enlist support for a 
proposed $50,000,000 state bond 
issue to finance a gigantic work 
relief program, composed prin- 
c:pally of road and highway 
construction projects. The state 
funds, under the plan, would be 
supplemented by federal reve- 
nues. Observers following the 
situation closely, however, point 
out that even if such a work 
relief program was undertaken 
there probably would still re- 
main the difficulty of financing 
direct relief 

Because of this, it is believed 
renewed attempts to saddle an 
increased gasoline levy on mo- 
torists will be made after elec- 
tions. 


Meanwhile, funds ‘‘borrowed” 
from the state highway fund 
account are being used to meet 
immediate relief needs. Upon 
authority of the governor, State 
Treasurer Albright recently took 
$2,000,000 from the road ac- 
count for relief financing and is 
expected to take a like amount 
later. Presumably, these diver- 
sions will be paid back, but 
there is no legal requirement 
that this be done. 

Opposition of automotive in- 
terests to the proposed gasoline 
tax increase was voiced through 
a resolution adopted by the 
New Jersey Highway Users’ 
Conference. Among speakers ad- 
dressing a meeting of this group, 
prior to adoption of the reso- 
lution was William L. Mallon, 
manager of the Newark Auto- 
mobile Trade Assn., who warned 
high gasoline tax rates seriously 
affect the sale of used cars. 





Divided Roads for Penna. 


HARRISBURG, Pa. (UTPS).—Di- 
| with parkways between—will ‘un 
| questionably” be a policy of Penn- 
| sylvania in construction of major 
thoroughfares in the future, it has 
been reported by Samuel W. Mar- 
shall, chief engineer of the highway 
department, 











W. Va. Truckers 
Urged to Support 
ICCAmendment 


WHEELING, W. Va. (UTPS), 
—Alex M. Mahood, of the West 
Virginia public service commis- 
sion, has asked West Virginia 
truckers to support a move for 
an amendment to the federal 
motor carrier act, clarifying ex- 
emption of local haulers from 
interstate commerce commission 
regulations. 

Mahood, a speaker at the 
opening session of the sixth an- 
nual convention of the West 
Virginia Motor Truck Assn., as- 
serted that “such an amend- 
ment will, in my opinion, be to 
the best interests of your mem- 
bership, make regulation, both 
federal and state, more effective 
and react to the public good.” 

Mortimer W. Smith, head of 
the commisson’s motor carrier 
division, and E. F. Patrick, sec- 
retary of the West Virginia 
Petroleum Industries committee, 
were other speakers at the ses- 
son, which was preceded by a 
meeting of the board of direc- 
tors. 

Mahood pointed out that the 
controversial section of the act 
provides that ‘no carrier law- 
fully engaged in operating solely 
within any state under a cer- 
tificate of convenience obtained 
from the commission in that 
state, shall be required to ob- 
tain a like certificate from the 
interstate commerce commis- 
sion.” 

He explained that the pro- 
vision did not specify whether 
it exempted purely local car- 
riers from all interstate regu- 
lations avd left such regulation 
up to state bodies, or whether 
it merely allowed them to oper- 
ate without federal certificates. 

The association elected of- 
ficers and Ted V. Rogers, of 
Washington, D. C., president of 
the American Trucking Assn., 
spoke at the banquet. 


Traffic Toll Off 
22% in Half 


NEW YORK.—tTraffic fatali- 
ties in the United States dropped 
22 per cent during the first six 
months of this year, while auto- 
mobile travel was up 2 per 
cent, according to the Automo- 
tive Safety Foundation here. 

Comparisons in both cases are 
mede against 1937 showing. 

A break down of the month 
to month showing since Jan- 
uary this year as compared with 
1937 is as follows: 








7 + gasoline 
Fatality consump- 
decrease tion increase 
January 16 6'4 
February 18 315 
March 22 2 
April 19 
May 27 
June 24 





MECHANICAL 
ENGINEER 
WANTED 


By large appliance manu- 
facturer located in the East, 
experienced Mechanical En- 
gineer to co-operate with 
Engineering and Production 
departments to reduce cost 
of manufacture and report 
on special subjects desig- 
nated by management. 


State experience and salary 
required. 


Reply Room 1101 
Graybar Building 
New York City 
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Graham is Back 
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2 Sor . as oe rien a = by truck production maintained a|GEN. MOTORS  .. 12,150 40,252 11,970 24,120 1,304,204 587,562 
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per- Kentucky 3,305 5,916 2,211 tors total for| Week by R. L. Polk & Co. ; 
ates. Tennessee 3,316 5,519 2,203 — ; , 
of- Alabama 2.710 6,085 3.375 the week is} While month-to-month decline have persisted since April, latest 
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; im 4 of io o,_174!__167'_14 = 6I 5! 94! 37! 26 1396 1'37 Utah = 
Total 371 1682! olan 1773) 53011 228 12! 14 171 «764 | 2531 + : 137 29 A] v 
’ certain eee 5391! g4201 2 2' 534 ' 47 R11 21 785 42 37 59 2435) 
to q 5260! ’ 291 288 34 6 851 11 5s 38 
—_ 31 49684| eees 56565 eee 414) 185! 17068 235 vaea oP eee etn ay! Bal é' 1 oe — * 
| 41188/149827/2 2443151 832 185! 17068! 632! 15977 155001 7607 25! 573! | 1621 90! 321738 
DTST41 $14440|108549' 022 aonecn saat Sanne 4438) an tes en) Sante a ane a 3597 1'37 West Virginia - 
- 22 428 ‘ 9292' 522 a see 551 65: ! ' : 14129" Se 
958! 16303)111233'12 223447045) 212437 aaah Saat eat 4a ee |__ 39 7 28 3138 = Dist. of ¥ 
0916 792874|310364| 14700 2222051 2515) 2 ) Sn ant ont a lel Ue 80 127 Columbia 
00'525064 5! 21802 301! 1109! 915128 oo) eee = 
064 7888) $4992| 43185| 59623] 429931 29952 nay messes? 0 tor duly : 
3| 42223| 209321 i77at conscorsy for July . 
2071999 ]'37 ; Total, 
oO ate 
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New Commercial Car Registrations, Six Months Total, 1938-1937 |ICC to Conduct 


















































































































































































































































































e 
7 Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold. M any H earings . 
On Truck Laws 
he 
469 ” E oe 
1512 — 3 i 3 |: slel® s|el|¢| 3 : t 3 ‘ 3 STATES WASHINGTON.—The _Inter- 
per $/$1|8 q ei Sisizeleisi isis |/3)18ie]e#)s 2 Zi sie& state Commerce Commission is 
mp- Sie lalalelel2leleleé 3 z s|2)]8|é 8 § -ie/8e planning to hold extensive hear- 
11.9 7 = a ings throughout the United 
bama 1442 3| | 254 932| 123 | 2| 341 1; 26 2 | ; Alabama | States, on which to base regu- 
ro i sl | | 2dool 3 4e7|_3| 300s| 206| 29, | 7aol 2] 3 al | ul asl 73 7100{'37 lotions fovensing he sans —- 
S————eaaeaeaEaEE Ss aie ae —— ° 
Arizona "38 i 396] 2] | 104| | 272) 58| 6] | 119 1 25} 5] ; 5| 8 8 Wl 1024 38 Arizona| weights of motor vehicles used 
whe ‘37 1| 768} 4 182| | 537] 203) 20] 1| 174, 14 36; 14| {| 29, 19) 7 Ff 2016/37 by common and contract car- 
: 5) 8) 41 3003P38 © Arkaneac|Triers and private carriers. 
the Arkansas 381 | 1177; 16; 225 1032| 105 | 350 | 69 1 S| S| ‘| 3003938 Arkansas ; 
an ‘371 | 1794| 54] 303 A 2433| 364 19| | 368} 2) 88 25| | 12 | 2} SasfsT It is understood that the study 
ely, California 38 69| 4012| 75) a 1596, 35| 2944) 1138] 33] 18] 1373] 159) 338] 177 5| 194) 145) 188) 210] 12717)'38 California a be lan? tna in nature, 
tion 37) 66} 17| 5293] 182) 12] 2327| 76| 5708| 1936) 274| 39| 1775| 150| 396] 183| 14| 454| 206| 150| 235) 1949:{'37 wi on = - — a 
bri. 2st cgseveepeensep = RPSeeeT . — in effect in the various states 
sof | Colorado zi j | i“ a | 273 3 1962| 148 dj i = 12 2 | ul 7 2 & pry iy Colorado and will make special inquiries 
2 to —— ——$_$_$___— with regard to the relation be- 
Connecticut "381 «12! 15; 536) 28) 23 207] 10| 632] 135 4) 6| 348| 56| 46| 22 : P 33 10| 26 2162 3s Connecticut | tween: 
37) 17)“ 19) 1212) 73; 21) 373;—51| 1342] 315] 35] 16) 502) 113) 110) 78) 18 4 7 Giues and weights of vebislés 
lake Delaware "381 5 333, 2! | 56 136| 32 2| 69} 2) 10) 6 2) 4 4 671]'38 Delaware|and highway safety; road facili- 
read 37) 11) | 472) 2) 4) 45 | 326; 97 5| 113; 8] 16 3| s| 1 | 113737 ties and vehicles used in inter- 
— Florida "38 | 1022| 34 270| 13; 1287] 184) 6] 3| 412) 49| 68] 32{ | 4) 21; 44 25] 3474 38 Florida|State transportation; highway 
eee "3; 1481| 28 1} 483) 21; 2483| 282| 40) 6] 666; 44) 116) 88) 17; 35| 58) 10} 5859/'37 costs; characteristics of trucks 
=i as a — and buses in relation to road and 
Georgia 38 1453} 1/ = 7|-331{ 13] 1378] 159] 6] 7| 458| 35) 43) 10) 1 1 21| 23, 14) 3961 P38 Georgia | 2 adie ne 
7 37 | | 2409] 23) 3 $30 22} 3418, 434, 27| 9| 611; 36) 65| 4 | 25 47) 9) 6] 1778737 cal tecaaan nal = — 
Idaho 38 | 465) 22 107 409| 78] 14] | 270) | 32, 5} | 22, 6) 5| 14] 1449/38 Idaho! weights and costs of operation 
‘st | tosl 3a) | isa 729; 166) 69} 1) 320) 4/51} 9] | TA 16]_— | 17) 2354p 37 —|and ability to tender service. 
Illinois 38) (33| =| +3469] 305; 15/1103! 62! 2884) 470} 20) 6) 1854) 71) 257) 115 72| 127| 29| 63] 10962)'38 Illinois 
37] 31| +2] +4676) 569/ 53] 1983| 171) 5624| 1079] 110} 25) 2557| 169} 259) 151! 21 124, 213| 21| 123] 17961f'37 ‘ 
Indiana 38) +1; | 1834 60; 3; 700; 10) 1362] 296 9} 14) 1138} 38) 157) 48) 7] 69} 75; 34) 15] 5870 38 Indiana Labor Service 
rE '37{ 10, 2| 2713, 188; 5| 1276, 49] 3245| 809| 85| 41| 1553; 50| 223, 85, 50| 188; 102| 38 45] 10752)'37 i - t 
lowa 38] «4! =| -:1682/ 76) += 3} 371; += 8]: «1265) 121) 5} =| _ 846; 10; 72) 28 19/7/10; 47] 4574/38 Iowa Polic In Effec 
"37 | | 2014) 134; 3] 570] 17| 2292 301| 75| 3) 1092; 13) 143) 53; | 83} 2; 617] «6818f'37 y 
ware Kansas | | | 1687] 72) 1{ 289] 4} 1094) 183] 17] | 724] 3{ 81| 16 5| 14 14, 7] 4211/38 Kansas} PHILADELPHIA.—All Ford, 
7a ‘371 +2} | 2016] 155; 1) 413] 6] 2132} 550| 94) 2| 931; 6) 131| 47 71| 10, = 1|_—-29) 6597)'37 Lincoln and Lincoln-Zephyr : 
rida eee , 23 a 7 7 , stom-built auto radios are 
Kentuck 38) 4 «=| «(1417| 24) «| 378} 25] 903 286! 12) 7| 725| 34| 83, 31, 2| 18] 27/ 17 8| 4005/'38 Kentucky | CU ; 
orgia : ‘w 1| | 1786] = 72| 171 650| 59] 2091; 654) 30] 28) 944) 27| 153) 56! 10) 61| 42) 7| 12) 6700}37 now aoe eee by “a e 
—_—___- . i“ ere aaa warran abor serv. . * & 
ate Louisiana 38) 1) | 970} 26, 4) 217| | 1049) 112) 4) 2| 484) + 12| 45, 5| 3) 30} 19 8] 2992/38 Louisiana | Thc aaa cules = raced a ei, 
nois "37 1488, 45) | 327; 6] 2091; 174| 13) 4] 654) 13) 54) 20) | 16} 25| 13) 5) 4948/37 J 
hoe — “hm Sf 18 6 S| 1878/38 . _ a to Philco Radio a 
371 2) 6| 1186/5 | 232} 2) 1516] 212} 36| | 252; 20) 64) 12) 3) 32] 3 | 5] 3594f37 [ Phileo’s commune sates alii x 
land | {4 | 49| 9) 16] 2611/38 Maryland | ; is 
at 37] 32) 23| 1462) 47/16) 477/18! 1270) 252| 31) | 46657) 73) 91322) 75) 1| 22] = 4368/'37 replacement of parts to the ie 
a Massachusetts a _ 46| 1341] 66! 43| 583; 37) 1763| 279 | 6| 485; 81; 90| 67; 7; 9 80 “3 5083'38  Massachusetts|service man for work done on 4 
tana 124] 68| 2439| 113/ 28/ 945| 72; 3620| 774) 140] 24) (701) 155| 165) 122) 52; 37/166 — custom-built autoradios with q 
oe Michigan 1833! 31| 37| 651] 53| 2013| 383| 20) | 600} 18| 97] 72| } 14) 20) 28) 25] 5900 38 Michigan|in the first 90 days after sale. J 
ice sO 3) 1 3374) 72} 53] 1419| 129) 5005] 1066 217] 3| 839| 40/ 196 172) | 69, 43| 5| 55} 12766)'37 ssushhacemteidiomeidaials 
lina Minnesota 38) 5] i 1529| 83| 11| 387| 27) 1458; 183) 14) 2| 811| 20) 85| 24! | 33] 30) 21| 39) 4763 38 Minnesota New Tire Offered 
es 37] «11|/ =| +2119) 149) 7} 615) 43) 2658] 383) 72) 13) 1075, 26) 154) 39) 2| 69) 47) 4) 67) 7553)'37 AKRON,—Distinetive in appearence 
kota 4 , and improved in construction, a new 
Mississippi 38 1131, 4 169} 2) 941, 98! 1 2| 466, 1) 27 5) | 5| 6 3} 2864)’38 Mississippi » 
ons ‘ 1892) 13 250 1} 2466] 237 9 748 4; 102 7 14 5) | 5760}'37 YKL truck tire, built of Rayotwist 
land iiidaatnmaml | | | = . , —_____________________________ | fabric like its predecessors but in- 
sae Missouri 38] 11! 1 | a 2649] 92| 18| 527) 42! 1740, 398, 8}  8| 1063} 44) 132| 66 ] 16) +54) 39) 14) +6921 P38 Missouri | cluding a special, new, ribbed-tread 
)lina ‘37,4 4188; 192: 22; 887; 54| 3540/ 858] 26] 13) 1404; 48| 165 45) 6] 61{ 106{ 5) 28] 11652)'37 design selected following three years’ 
manne , ; = °° C » experiment and test, is announced bs 
Montana "38 | 557| 26 | 116} 2; 438} 90! 10) | 291; 1 46 5! 26} 10) 3| 13 1634]'38 Montana : a 
_ 37) | hii 943, 54 | i91| 18] 9ai| 1261 40/4] 488) | sl 8!) teal so2sl 2962}'37 a oe Se ¢ 
oiiaaa Fm yan cae eae aan a REE ee = — ° 1 
sinia Nebraska "38 855} 26) 1| 146 | 726] 69) 7 | 461; 8 47| 17| | 5, 9 ‘| 2392/38 SS : 
aa "37 | | 1060; 66, 2} 224, 2| 1185) 236| 23] | 543} 21] 55] 10) | 18) 7] | 3458)'37 i 
inia - ' 
Nevada 38 130 | 30 103| 34 40} 2| 12 1) (3 2 361/38 Nevada 4 
Col. 37 | | 205| 34, | 56 | 194) 60 11 | é4| 4, 14 3| | 25| 1) | 678{'37 % 
—— | New Hampshire '38} 2| 2| 330, 11| i 14) 3/285) 49/22] 53] 18) a2] | ¢ am a oo('38 New Hampshire howai7A i 
ol ‘37, 1) 1) 562; 3} 179} 1] 683) 88} 10} 1| 97] 14) 23] #12) 8| 19) 7 5] 1714}" & 
: oes Ss a “al 
il, 89| 72] 1982} 92) 30] 834| 46| 1737| 422) 26] 13) 815| 163, 245, 52| 16 25) 124| ” 6844)’38 New Jersey a 
te — oe a 1241 3a 2832} 334) 74| 1067} _64| 3111] 629| _75| 72| 1024| 269| 296) 70) 38 | 190 _10477}'37 cane : 
ne 486) 19 82} 1| 304) 81; 2) 1{ 135) 35, 4 1) 2} C7 Fi 1164]’38 New Mexico : 
New Mexico a | | 720| 27| 143) 2) 705|_:180)__—24! 1| 238] a| 79| 9} _ 13| 20 | rr 2 ‘ 
8} 340) 322| 3867) 259] 221| 2000) 34| 3368| 1138] 55|  32| 1878| 480| 300| 142! 76| 307| 41| 207] 15150/'38 New York 
we 31 196} 422! 6067| 536! 351, 2174) 123) 6781| 2157) 107| 206) 2334, 648) 382| 157] 281 136| 477/ 12| 163] 23570]'37 a ' 
ted, lina °'38] 8| 1{ 1727; 12)  9| 366] 10) 1100; 165) | 3| 566] 37] 62) 411) 25) 19| 16] 4138|'38 North Carolina 
a oe "37 19) | 2868| 30) 13| 728 17) 2834 395| 43] 26, 758| 67| 184; 40] | 12 39 | 19] 8084)'37 a € 
North Dakots at] | el | | Bel OS al 1) 3] BO | OH | 7] 2) BREF Norm avote NICKEL IRONS USED FOR NEW 
tes = cal a. pana = .s om a nace a aaa rials DIESEL CYLINDER HEADS, LINERS 
8 2467| 103) 23) 945) 39) 2097| 456] 13] 24| 1045| 72| 15 1 55| 141| 41| 77 , ° es 
Ohio a a 1| pool 205/ | 2009 71 5225) 1298] 1 89} 1801| 151] 302] 171) 36| 141| 351| 71) 86] 17037/'37 “i ‘a i 
Oklahoma 38). i671, 17] 356) 6) 1663| 223] 10) | 732) 14) 66) 3 | 12; 32, 14) 4825/38 | Oklahoma|F'amed fleet of Santa Fe “stream- 
3 5s} | 2322| 41! 491; _13| 2696) 517; 39] _2|:-933| 22] (102) 20 3a 35) 11| 24) 7307/37 ~~ __—ifilimers” and _ other light-weight 
331. | | 653) 26 214) 22) 535| 244) 11 | 262) 19) 53) 22) 17 30, 13] 2150/38 Oregon| trains have dramatically demon- 
‘are = a nl | 1327/24) _371|_48| 1417) 319| i) __12)_ 476) 3a __76) 29) | 7 48| 11; 19] 4353737) ___ | strated the value of the two-cycle 
amin | 432) 96) 3036) 217| 74] 1361| 47| 2429] 669| 22] 17| 1713, 229| 337| 166] 47) 108) 128| 62| 102} 10992)°38 Pennsylvania | Diesel engines. These big, light- 
ida oe 31 231 189, eset 425| 42, 2584 70, 5756; 1614, 70) _71| 2608) 400) 563| 246) “19{ 264! 308] 11| 197] 21444737 = weight, economical ere —— 
ite Bhode lalana asi si-3| 249]. «:10/.+~=«SS|'=«25|+=«aS|«s233] 46] | 75; 18) 13} J ; 4 3 YW } 769)'38 Rhode Islana| had much to do with phenomena 
gia | Mhode Island = 38) 5) 3) a8} Sei 2) azo, 13; 679 133| 9! 1/78; 32/ 39| 14, 2 9 14] | 1620]'37 ______ | development of high-speed rail 
—. Se. Careiinn 33). 1, | 838) 3) +4] 194, | 650; 74) 8]  3{ 206; 10) 39) 3 ; 2 Bo My 2076]°38 So. Carolina | transportation in this country. For 
ois ®. Care } Ff 4348) 11; 1) 378] |: 1532) 188|33|__— 20) 314; 29] 95) So] S| 6] 23] 4012}'37 ________| the constant “up-hill service” de- 
~ yy |!tC«*Y;~«C«SS3| 3 96, | 301, 39) 6] | 235) | 26) 6 | 4) 2 5{ 47) 1103/38 South Dakota|manded of these 900 horse power 
we aie FF | | ape 16; | 125 1) 500) 75; 9| _'| 276 6 29) +25; | 15) 2} _—-j_—:13)_1519)'37 engines, materials of construction 
uri 1 38) a)-*(| +2422) ~«9|~=S«4|:«351 49) +995; 208) 4) += 5] 587; 252} | 17) 23] 14] sl 3760)°36 Tennessee | Play a leading role. Continuous 
- sameness 37 ‘| 9047; 58) 5] 653/62] 2306] 471) 22| 5) 884) 7) 121; 20; =| 3} 50) 8 6754]'37 _ |high-speed usage calls for indi- 
-_ T - 38] 2) | 5226) 94) 6| 1163, 8| 5052| 522| 43] 15| 1733| 51) 303| 26 | 60) 87| 67) 42) 14500/38 Texas | Vidually-cast cylinder liners, each 
: exas 3 | 6502! 161| 12) 1517| 18) 8308| 987| 171| _ 39) 2534| _ 55) 372) 49, 1) 178) 126) 32} ~— 38} 21100)'37 provided with its own water jack- 
oe U 38). 1 «| «+341; 4! «2 103 | 2961 69| 6! | 200; 3) 38 18) 5] 5S 4 109438 Utah|et. Due to structural complexity 
ina - "31 | $18) 15) E176] | 539)_ 135] 13} 232) a) 31) | 29) 16) 7 1728]'37 of liners and cylinder heads, the 
Ch. a ee eee ee ee eee ee 
ota ‘371 1) 5) 346) 19) | 146) - : wel erent cores! Bo ese major 
— Virginia *38)~*~—24| 9] +(1763|«211)+~=«2|«351| «| «:1302) 235) 5! = 7] 400i 27; 83} | saYs |G) 13 4297)'38 Virginia | parts are cast from special high 
ind ’ ‘37, 25; 11/ 2821) 25| 1| 564 13| 2724) 431] 20) 1) 593) _ 19) 108) 21) _ 20! 41 | _ 3} 7441937 test Nickel alloy irons. These 
oe Washington gy | ~Ssi|«~Ssé838]— 26] 10) 346 5| 620; 216] 18! 8 564; 29) 60) 15 | 34) 37; 26) 30) 2882/38 Washington | Nickel compositions provide great 
- 37 | 1573) 43; 10) 552  17/ 1576) 445° 126) 9 798 55) 91/46 94, 46 17) 54) 5552]°37 strength and stability at high tem- 
= ——— «2 i = a | 260! 16 583) 138) 5) | 329) 5| 120) 47 8 16) 19) 4) 2531/38 W. Virginia| peratures and contribute to the 
= 7. Vegi at 2 1805! 75) 3] 479| 26) 1587| 387) 37| | 478| 14 197) 78) 1! 48) 43 al 5269]'37 perfection of 
nia * —- Qi 1492; 103) 14) 440 7| 1238 261! 10 3! 617) 23; 121) 39 2} 16! 26| 18) 15] 4447/38 Wisconsin cored castings 
: eee ot 3 | 2619 236, 18, 841/ 24) 2697; 589| 86) 8 1033) 33) 247, 81) 10| 68/ 53! 111] 8757]'37 and improved 
nia eee nneatomeniea one P 7 hinabilit 
283 ll 94 240 35 5 134 13 5 8 2 3 2 Wyoming macnhinabdlity. 
c Wyoming — 1 | 390) 26 126 4 412) 56 13 a 212 i: wm 6s 26, 24 al 13 1352 37 THE 
ee — ae . 2) 22) 99 5) 203° 107 1 1, 109 3 6 5 1 2| 13 3 863]'38 Dist. of Col. 
- Dist. of Col. — “a | feel 9 soi2! 164! «9!«S25' 190! «5's #)sa2)sel sae’ Ss! Ss! Saf 20 i 1612{'37 INTERNATIONAL 
v Total, 438) 883) 609) 65143) 2241] 60819599) 694) 54567 10832, 478) 242 27273, 1911! 4220 1471) 205! 1042/ 1825! 1045! 1272]196160)'38 Total, | NICKEL COMPANY 
, 6 Months '37| 1046| 863/100118| 4782| 669131631, 1439|114952,23569| 2783) 810 38418] 2955; 6475; 2438; 677; 2965| 3279| 524, 1684|342077]|'37 6 Months | INC. New Y N.Y, 
*Estimated by AN. e ork, N.Y, 
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y 
1938 Delivered | Actual top and bottom prices on 1935, 1936 
Atlanta Georgian, American, Constitution; 


and 1937 Used Cars, y 
Price List se ars, as advertised in local Cleveland Plain Dealer; Detroit News; Cin- 


e e 
newspapers of current week. SEDAN ices U d ( | i 
ieiien tea. Mk ah dew aumnnes Prices Se ar e ing rices cinnati-Post; Pittsburgh Press; St. Louis Globe- 


only used in this comparison. Newspapers co- 
car delivered prices for 1938 at point of operating include: Boston Globe; New York Democrat; San Francisco Chronicle; Oklahoma 
manufacture. Prices shown, with the News; Los Angeles Times, Herald & Express; 


Times, Journal - American, World - Telegram: $ 
exception of Willys-Overland, include : (As Advertised, Week Endin ea sic 
standard equipment and federal taxes. ; . one - er 


Willys prices do not include federal tax. 




















































































































i 
i Ford and Lincoln-Zephyr prices do not MAKE Boston N, We Atlanta Pittsbrg. Cleve. D i i 
ialade thametiation or Xense. ae : - g etroit Cinti. St.Louis Ok.City L.A. SanFr. Seattle Nat. Ay, 
i BANTAM—Bus. cpe., 9439: Master cpe., 37 | $625-$795 $795-$850 $795 $695-$775/$765 '$665-$695|$775-$795/$ $ $695-$790'$ '$739 \$727-$783 
i Serine Se ee — speedster, 361 545- 595 439 | 545 | 525~ 575! 529 | 475 | 545- 550! 587 495 575— 595! 585 | 695 | 545~ 579 
§ OU; , : OO eee 
Ht BUICK, Series 40—Conv. phae., $1,406; ee , 495 | | 345- 365! 295- 325 | 575 | 428— 345 
4-dr, tour. sed., $1,047; 2-dr. spt. sed.,| Buick “50-60” 37! 845- 875 = |; ; - f |, |. | [a 
oa — cpe., 945: conv. gre: (r8.), tt 806 85 
+103; - cpe., op. seat, $1,001; 4-dr. 36! 675 | 645 | 495 } | | 625 
spt. sed., $1,022; 2-dr. tour. sed., $1,006. | 610- 670 
Se. phae., $1,713; 4-dr. tour. °35)_ 465 575 | 395 | 375 | | | | | 453 
+» $1,297; conv. cpe., $1,359; spt. cpe., zr 1 1 ' ) 
i an ane toe a oe ee Chevrolet Master 87] 525- 545 450 495 | 449- 565! 365- 505| 397-- 495) 475 575 l | 466~ 528 
aa. a i dee ak en ox uae 36.0 | 395 = 425) 335-465) 275- 375! 345~ 375) 325- 425) | 385- 395) | 350 | 344~ 410 
tour. sed., $1045; spt. Sa: ns 0 sneer | | 225 | 295 | 245— 385) 225- 289) 315 | 285-- 325! 270 295 | | 269~ 333 
90—8-pass. ur. sed., .350; 6-pass. tour. 2 : 7 
sed., $2,176. Chevrolet Master DeLuxe ———_—'37!_-550- 610) 495- 550) 525- 565| 499- 539) 379- 595| 395- 519| 525- 565| 585 445- 575\ 595- 695) 625- 685| 585- 645| 517~ 595 
eee Sertes oan . 991.095: "36! 425 | 350 425- 449) 325- 465| 365- 395! 395-- 445 375 | 465~ 495! 565 | 485- 545! 418- 466 
Pass. conv. sed., $2,215. Sixty Special— : 35! 365 | 325 | 269- 285| 269- 295| 2°5- 365 380-- 398) 445 l | 335- 336 
‘our. sed., $2,090. V-8, Series 38-65—Tour. | Chrysler Six 9971 r75. ies | | \ 
aa a: Se: tour. sea, caiv jn.se: conv. 37! °75- 695! 625- 649 575- 675! 545- 599| 591 675 695-- 785 | 626~ 681 
sed., 605. eries 38-75 Fleetwood—5- "36 «545 §*5 515 95- | ™ | 5 | 
> Ge wk Gas Seem oe eo, ue 495- 525! 425- 545 | 475-- 496! 435 635 595- 625| 518- 548 
$3,210; 2-pas. cpe., $3,280; 5-pass. cpe., 35 | 385 350- 375! 395 | 275— 325! 375-- 420 475 595 | 407= 373 





$3,380; 5-pass. town sed. (trunk), $3,635; 
2-pass. conv. cpe., $3,380; 5-pass. conv. 
sed. (trunk), $3,945; 8-pass. tour. sed., 
$3,105. 

CHEVROLET, Master Series—Sed., $730; 
coach, $668; cpe., $648; cab., $755; town 
sed., $689; spt. sed., $750. Deluxe Series 
—Sed., $796; coach, $730; cpe., $714; spt. 
cpe., $750; town sed., $750; spt. sed., $817. 






NS 
Hints ei iene Narcan Oe 
Chrysler Eight °37| 795 699 795-- 900| | 695= 735 | | | 995 | 945 | 985 | 844- 818 


» 
36) 545 | | | 495 | | 725 | 588- 650 
| | | | | 450- 510 


"35! 575 | 425- 450! | | | | 


———— 
ee eee, 
De Soto 37] 675 619 645 550-- 625) 625- 665) 462— 597) 527- 595 | | 585- 795| 775 | | 607- 655 
"36! | 425 | | | | 425 | 445- 510) | 575 | 474~ 510 


GcitiTinianiismusinenimatenecc ase 539 435 | 















































































CHRYSLER, Royal—Cpe., $918; rF.s. 352 324- 335! 395 | | | | 375 295 oe 
$963; brough., $963; tour. brough., | Dodge na) eae Oe | | 355 
: “ ° . ” n = : 7 : unnsrnneneteetdaocattenes 
oe SS Sa tes bee, toe. oe z 655 525- 625 595- 645) 565- 725| 550- 625| 469- 547) 595 645 595 650- 759| 750 | 600- 654 
$1,010. Imperial—Cpe., $1,123; r.s. cpe., * 445- 535) 459 390- 395) 435- 495! 375- a 
$1,160; tour. brough., $1,165; tour. sed., =a a 95) 375 = 310- 425! 445- 495) 395- 467 550 595 | 569- 595! 452- 488 
$1,198. Ford Standard = 295 375— 425) 325- 345| 289- 399) 325-- 395 | 445- 495| 445 «| 525. ~—=«|:« 380— 413 
DE sSOTO—Bus. cpe., $870; tour. r ar 1 * we a : 
brough., $930; 4-dr. sed., $958; 4-dr. tour. a3 = 465 _425- 495) 375- 395) 375- 389| 350- 445| 315- 397| 467 400- 425 525- 565| 495- 535 529- 565| 422- 468 
ole: foun ast 8 a on” 36] 355 =| 345- 385 298- 325| 325- 345| 215- 319| 279- 325) 325- 385 1399 | 445 | 395- 425] 339- 358 
DODGE—Bus. cpe., $808; Fs. cpe., $858; De! 295 | 325 225 195- 250| 235- 275| 135- 189) 227. 9 a a, 
ee ee Be ee ee "371 625. ~+| «550 460- 495| 465- 495| 450 | 362- 485| 445-545 445 495 | 525-595 625  +| 585- 695] 503- 552 


tour. sed., $870; 4-dr. tour. sed., $910. 

FORD, 60 h.p.—2-dr. sed., $640; 4-dr. 
sed., $685; cpe., $595. 85 h.p.—2-dr. sed., 
$665; 4-dr. sed., $701; cpe., $625; deluxe 
2-dr. sed., $725; deluxe 4-dr. sed., $770; 
cpe., $685; club cpe., $745; conv. cpe., 
$770; conv. club cpe., $800; phae., $820; 
conv. sed., $900. 

GRAHAM — Standard cpe., $995; sed., 
$1,025; spec. cpe., $1,095; spec. sed., $1,- 
075; supercharger sed., $1,198; super- 
charger cpe., $1,230; cus. supercharger 


a | | | | | | 625 | 775 | | 625- 775 
eae "36, | 329 | | | | | | 595 | | | 329— 595 
————— | | 295 | 295 | | | | 295 | 495 | 325- 335 
Hudson Six 37 | | | 550 | | | | | | | 550 

l | 455 | | 565 | 460- 525 


"36 | | | 450 l 

















| | 
| | 
cpe., $1,320; cus, supercharger sed., $1,320. 351 300- 375 | 325- 345| 275 | 195 : : oa ae 
ses: pass. Vict. cpe., $140; sed, $155; | Hudson Eight 37] ] l [69s | l 1945. | 695- 845 
brough., $724; tour. brough., $743; tour. 36] ; ’ 545 ; | : ; 
sed., $775; conv. brough., $886; utility estes seins ees an eas sss assess eens eeseninntiineesnsmnenles tt cesses) esteem ctismigeasl on ee 
Samey a. ' one. ; a kee = | | | | |_425 | | | 425 
u *» . , —_ 
Deluxe Brough... $822; tour. brough., | SUcOn Terraplane "371 685 | 495 | a75— 495) a [695 | SAS= 625) S67 560 
| o> Ve aah aces Gee, 36] 395 | 495 | 295~ 385) 395- 425) |_ 415 395 325 415 | 549 38 
cpe., $789; Vict. cpe., $833; conv. cpe., : | 385- 495! 409- 435 
$926; conv. brough., $990. Series 84, Eight "35! | 345- 385 | 195- 250| 275 | 400 | 375 | 318- 338 
Deluxe—Brough., $1,028; tour. brough..|Tasaie  -»rvg : ! 
Cae 0. By toe. aoe, ee g.|PaSalle 87] 895-945) 850-895) 845 | 85 895] 96S | 9AS-104S| || B81 945 
pass. cpe., $990; . epe., $1,031; conv. 36] 665- 695! 645 | | 395 l | 595 | 635- 645) | 645 l 
cpe., $1,121; conv. brough., $1,185. nse ene nena Steer eee ene eens toe lieneeneesialteetnenelseenssaesstel eens tte 
“HUPP—Stand. six 4-dr. sed. $1,045; esinasieerinenemperesiceminiamietetinansiese tts atten I crcssssiteilnceecsissssitdlattiiga lta onttammsmslecstsninasttaliimi latte itia Nisiaasia assis atest eee Tae 
reg. six 4-dr. sed., $1,180; deluxe six 4-/ Lincoln Zephyr ’ a ' cs \ ' ; : 
St. ae ook ae te, bed, Ge ee ee 
reg. eight tar. sed. Ome: dum eight 36] 595 629 595- 645| 645- 665| 485- 535; 665 | 625- 695) | 606- 635 
4 -» $1,365; cus. e -dr. “» 
o "351 | | | | l ] | ! | | | | 
LINCOLN-ZEPHYR—Cpe., $1,295; 2-dr.| Nash LaFayette "37| 545-575 a6. 5451 480. Sas] 2810 281 
sed., $1,355; 4-dr. sed., $1,375; lim., $1,550; y | | | | | 493- 544 
conv. cpe., $1,650; conv. sed., $1,790. 36 | | 325 365 | | 325=- 365 
LASALLE, V-8 Series 38-50 — 2-pass. ‘asf a , 
cpe., $1,295; 5-pass. tour. cpe., $1,345; 5- tia tnaciaaiete cialis acinar iam ireland incaeairmnncacacee cette iat Eee ces 
a = sed., ge Sag yl cpe., | Nash "371 695 | | 745 : ; | 695— 745 
,420; 5-pass. conv. -» $1,825. SE 
NASH, Master Sories—Nash-LaFayette 36] 375- 525 | | 475 | | | 425— 525 
SF ee nk an teen ne 355 | 249- 269 (285. | ; aes See 
"ce oa" Ge” tan cna. game, 4. | Dies Six 371 645- 745| 629- 695 695 648- 675| 597- 665| 595 | 695- 775 625 666- 745 745-795 850 | 672- 728 
dr., sed., $900. Ambassador Six—Conv. '36| 495-525 425- 475 465- 475) 445- 545| 345- 395| 490~ 545) 485-- 497 450- 595| 695 595 ‘0. 502 
sed. $1,000: hn ea Sy < ee 35] 385 335- 395, 369 | | 300 335 295- 395| 399 545 | 370- 395 
Cae cee” tee aan ant “a1. | Olds Eight '37] 695-795) 765 (685 | | 695 | | 710- 795 
19d; hus. epe.. $1,190: 4-Gr. ed. $1,200. "36; 585 495- 575, 495 425- 495; 495- 550 | 545-- 565 | 465 625 | 516- 546 
club eye. #008; 3dr. sed. $016; 2-dr- "351 465 | | |_ 395 395 | 397 465 
tour. sed., ea afar. tet $067 oe. Pontiac Six 37] 545 l 575 547— 625| 545 | 485- 650! 545- 645 645 585- 695 745 | 580- 654 
ur. sed., ; conv. -» $1,043. : 
—Bus. cpe., $906; club cpe., $1,032: 2-dr. ieee. | ee ae SE eee ee 
sed., $1,027; 2-dr. tour. sed., $1,053; 4-dr. * ce 
sed., $1,078: 4-dr. tour. sed., $1,104; conv. 35] 295- 345) 199- 295 = s 360 | 395 425 465 | 339- 295 
cpe., $1,160. 37 675 645 | | 10 ; ; 710 
PLYMOUTH, Business Line—Cpe., $645; Pontiac Bight 00S SS OS rE 
es i a  cnceeeseceene nnn cece eee eerie eo eeiceneeeiienranieies eeasennemeseiillltbansiess eicatenseasnlssininssnnsl ne 
| | | | | | l | 395 





$730; cpe. with r.s., $770; conv. cpe., $850; 

































































2-dr. $773; 2-dr. tour., $785; 4-dr., $803; : 
i oi. tour., $815; 7-pass., $1,005; lim., Packard 120 37) 795- 845' 745- 825 875 | 695 | 685- 865) | 945 | 790- 845 
PONTIAC, Six—Cpe., $835; spt. cpe., 36] 595 | 595 | S65 | 535-595) 595 | 455 | 550+ S95) | 545-595) 7251 795 |: 590 595 
$891; cabr., $993; 2-dr. sed., $865; 2-dr. ——— SSS ee >- 425 375 445 a 
tour. sed., $891; 4-dr. sed., $916; 4-dr. 35] 475 : | | 495- 595 | 443- 595 
tour. sed., $942; conv. phae., $1,310. Plymouth 37 525 495- 575| 445- 475) 475 475 | 483 525 
Eight—Cpe., $898; spt. cpe., $955; cabr., = : : = 
$1,057; 2-dr. sed., $934; 2-dr. tour. sed., 36) <2J 295- 425) 295- 365! 3309 375 | 350~ 395 
$960; 4- -d., $980; 4-dr. . sed.,| — ———— _ 2 = Sage ae 9 
$1 Higgs hy i959. Po 35] | | ee Te en el cictleaieeleieiel a | | | ee ae 
Ht our ak peg ae ee Plymouth DeLuxe 37] 625 550- 569 535- 625) 525- 589| 495- 595| 445- 495) 475-- 565 585 525 495-- 650 625- 645, 685- 695| 547- 603 
} club cpe., $1,020; 2-dr. 4-pass. cpe., $1,135; 36] 465- 495 425 375- 395| 375- 445) 445- 535| 285- 375| 425-- 445 395= 495) 545 | 545- 565| 428- 469 
Sight—4-dr. . sed., — — - —— 
i i a ae a a oe °35 | 285- 295| 250- 325 | 245- 297/ 325- 345 350 325~ 425) 395 365 _| 318- 337 
1 $1,270; 2-dr. 4-pass. conv. cpe., $1,365; | Sjjgeba tats 37) 645 695 595— 645 | 645 ; cS 4 
| conv. ced., 01.400: bus. epe.. 91,208. Right | eemeousker Deccaler __ ad aE easiecanile as san a5 ; 625~ 645 
it Deluxe—4-dr. tour. sed., $1,540. Super | 4 495 | 495 | 455= 495 
Eight—4-dr. tour. sed., $2,790; 4-dr. tour. 35] | 365 | 365 
2 908: c : ans Ronnie @ en —_—— eS __ 
$065) 2 de, 4-nass, cpe. $2,925; 2-dr. 4. | Studebaker President 37] 775 | 119) 785 “355902 
pass. conv. cpe., $3,210; Vict., $3,670; 7- 36] 545- 595| 475 1 fe 
Twelve—4-dr. tour. sed., $4,155; club sed., | ————————————— oe 645 | 555- 595 
$4,255; S-pass. cpe., $4,185. - 495 ’ 495 
STUDEBAKER, Commander — 3-pass "37; 410 275- 345 295- 305! 355 385 295- 5 ~ 2951 367 
bus. cpe., $875; 3-pass. cus. cpe., $900; 736 —__—— . a — 385 565 345- 395! 367-— 358 
club sed., $955; cruis. sed., $965; conv. eo seiceastaeiae aa — _ 247 210 245 | 204— 227 
35| | | | | 179 





sed., £1,315. State Commander — 3-pass. 
cus. cpe., $965; club sed., $1,030; cruis. 
sed., $1,040; conv. sed., $1,365. State 
President—3-pass. cus. cpe., $1,130; club 
sed., $1,195; cruis. sed., $1,205; conv. sed., 
$1,555. | 








' ’ ; a ; National Average, All Makes, $488-$523 

Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled 
~3t7O] «7 , "7 Taure ac «= mri > > i ) ; , 

oes LYS—Stand. cpe., $499; deluxe cpe.,| ©XClusively by Automotive News as a copy righted feature. This is the first time anywhere that bona fide top and 

$574; stand. clipper, $539; deluxe clipper.| bottom prices have been compiled from published figures to establish the trend of the market and the resulting 


; stand. 4-dr. sed., $563; del 4-dr. S : ee 
ct’ Gee cumeae Gah. Wile eluxe national index. Where no prices are quoted, no car of make and model was offered during the period covered. 
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Meager 

Less than 6 per cent of ad- 
yertising in 12 leading mags 
violated established codes of ac- 
curacy and fairplay, according 
to a recent survey reported this 
week by John Benson, prez 
American Assn. of Advertising 
Agencies, addressing 24th an- 
nual powwow of National Assn. 
of Better Business Bureaus at 
Mackinac Island, Mich. 

Lashing at ad critics, Ben- 
son declared that “despite the 
fact 5,000,000 women are be- 
ing exposed to propaganda 
attacking advertising by mis- 
informed so-called ‘repre- 
sentatives of the _ public’, 
there has been no relative 
skrinkage in the value of ad- 
vertised products being sold.” 
As a means of correcting 
small percentage of misleading 


Ford Extending 


Tunnel System 
Over 19 Miles 


DEARBORN. — At the Ford 
Rouge plant here they are bury- 
ing $1,750,000 underground 
where thousands of daily plant 
visitors and most of the tens of 
thousands of workers never will 
see it. 

The $1,750,000 is going into 
the construction of 19 miles of 
tunnels, conduits and_ subter- 
ranean power lines, as part of 
the Ford Motor Co.’s $34,000,- 
000 plant expansion program. 

Added to the present under- 
ground structures, this will give 
the Rouge plant an amazing 
subterranean network more than 
95 miles long. 

The new underground lines 
are required to extend water, 
fuel, power and other facilities 
to new units of the plant now 
being erected and equipped. 
They range in size from a 10- 
inch pipe, carrying city water, 
to great tunnels which could 
easily accommodate the largest 
trucks, 

Among the underground pro- 
jects recently completed is a 
620-foot tunnel beneath the 
Rouge boat slip which has a 12- 
foot diameter. Lying 70 feet be- 
low the surface of the ground, 
it was built by the shield method 
and is made of cast iron seg- 
ments lined with an 18-inch 
layer of concrete. It carries gas, 
water, steam, air, tar and fuel 
oil lines, with electrical con- 
duits embedded in the floor. 

The greatest under-surface 
structure at the Rouge plant, 
however, is still the 2%-mile 
tunnel used to bring mill water 
from the Detroit River, which 
has been in service for nearly 
seven years. This great under- 
ground waterway, with a di- 
ameter of 15 feet, carries ap- 
proximately 1,000,000,000 gallons 
of water per day to the Rouge 
plant primarily for cooling the 
big 110,000-kilowatt generators 
in the power house, after which 
it is used for mill service 
throughout the plant. 





New Spring Shackle 
Said to End Rattle 
CINCINNATI, O.—An import- 


ant saving in the labor cost of| 


installation, as well as_ the 
elimination of rattle, vibration 
and chassis sway in operation, 
are claimed for the new Permite 


th Dimension 


The News of Automotive Advertising 





By Pete Wemhoff 


program providing formulation 












of additional codes or standards 
of advertising; a more complete 


censorship by media; 
upon better business 
to 
abuses, 


reliance 
bureaus 
investigate and _ correct 
and development of a 


consumer-advertising council to 


improve 


relationship between 


consumers and advertisers. 





adjustable spring shackle, in- 
troduced by Aluminum In-! 
dustries, Inc. 
The tapered shape of the} 


Shackle pin bolts, in conjunc-| 


tion with the tapered 
bolt pin bushings, permits ad- 
Justment toe fit worn spring 
eyes, as well as new ones. 


shackle | 


Upturn 


Sharp perk is expected in 
automotive linage around 
show time, since many dealers 
have been accumulating fac- 
tory credits instead of using 
them in recent months to fight 
a poor season. 


Figured linage may run as 
high as 25 to 30 per cent over 
1938 total, since this gain is 
expected to approximate the 
increase in sales of 1939 
models. 


Breaking of 1939-model 
copy may also come earlier 
this fall, in view of anticipated 
early announcements by sev- 
eral companies. If this even- 
tuates, competing manufac- 
turers may be forced to come 
out earlier also. 


Pubs 


Joseph V. Connolly, general 
manager of Hearst newspapers, 
announced Thursday appoint- 
ment of Merrill C. Meigs as pub- 
lisher of the Chicago American 
and Harry A. Koehler as pub- 
lisher of the Chicago Herald and 
Examiner. Meigs and Koehler 
succeed Emmanuel Levi, who re- 
signed as publisher of both pa- 
pers. 

Meigs has been an executive 
in the Hearst organization since 
1918. Koehler enters the pub- 
lishing field after a long career 
as an advertising executive. 


Tires 


Goodyear (Arthur Kudner, 
Inc.) is breaking adcopy on 
its new Double-Eagle air- 


Used Car Stock 
Being Reduced 
In Seattle Area 


SEATTLE.— While new and 
used car sales still are at low 
ebb, used car stocks are in good 
shape in this area and are be- 
ing reduced at a fair rate this 
month, according to S. S. Sayres, 
president of the Seattle Automo- 
bile Dealers Assn. and manager 
of American Automobile Corp. 

July new car sales in King 
county (Seattle) totaled 736, 
compared to 1,361 a year ago. 
Chevrolet led with 144; second, 
Plymouth, 133; third, Ford, 88, 
and fourth, Buick, 66. Dodge was 
a good fifth with 60. 





Safety Contest Winners 
To Be Named Next Week 


NEW YORK.—Climaxing a 
campaign, which enlisted a 
great section of the motoring 
public in the widespread war 
upon the wasting of lives, the 
winners of the $50,000 safe 
driving crusade contest will be 
named next week, according to 
John D. Collins, vice-president 
in charge of automotive sales of 
Tide Water Associated Oil Co., 
sponsors of the drive. 

“The best of the safe driving 
rules submitted by more than a 
half million motorists in 12 
eastern states are now before 
the board of final judges,” Col- 
lins said. “The winner of the 
$25,000 first prize and the 684 
other cash awards will probably 
be determined during the next 
few days. 


Wheel tire in three national 
mags next week, with news- 
paper drive still indefinite. 

Will continue till fall its 
current campaigning in sev- 
eral hundred newspapers in 
behalf of its G-3 tire. . 


Ether 


Drive is under way to halt 
competitive bidding for big 
names on radio shows, which 
has discouraged many potential 
sponsors. 


Spurred by rebellion of film 
producers against activities of 
their stars in combining ether 
and flicker work, frequently de- 
laying shooting on current films 
while filling ozone engagements. 
Producers, while not objecting 
to film stars’ guests ether ap- 
pearances, don’t believe they 
should do it while making 
flickers. Attitude may curtail 
number of film stars available 
for radio, thereby creating an 
additional problem _ for radio 
sponsors. 


Chatter 


Theodore MacManus, 
Detroit adman, 
relations counsel for Catholic 
University of America....... Sky 
advertising banned over N. Y. 
this week after pilot, towing a 
banner, crashed on Coney Island 

Revoluntionary device, at- 
tached to radio sets, being 
watched with unusual interest; 
records through perforated tape 
the periods when set is being 
used and when turned off, and 
seen as valuable in measuring 
audiences, etc. : 


retired 
named _ public 


Car Truck Sales Swing Up 
In Kansas City During July 





Special to Automotive News 
KANSAS CITY.—There was a 
decidedly strong tone to auto- 
motive sales in Kansas City 
during July, with increases over 
June being made in both the 
passenger and commercial car 
fields. 

There was a total of 797 new 
car registrations for the month, 
against 711 for June, while in 
the commercial car field the 
registration was 117 against 77 
for June. 

There were also several gains 
in sales over last July (1937), 
but as a whole the sales were 
lower than a year ago. 

Chevrolet registration 
July was 244 against 194 


for 
in 


June. Dodge had 45 for July 
and 25 for June; Ford 139 
against 133; Oldsmobile 45 


against 34; Plymouth 130 against 
107 and Studebaker 17 against 
8 for the month of June. 
Good used cars are moving 
in fine shape, and most. dealers 
are in better shape in the matter 


|Decline Continues 


WASHINGTON.—Motor vehicle 
fatalities in 130 major cities durmg 
the first 30 weeks of 1938 totaled 
4,310 compared with 5,331 for 1937, 
a decrease of 19 per cent, according 
to the U. S. bureau of census. Deaths 
caused by motor vehicles in the 130 
cities during the week ending July 
30 totaled 136, 43 fewer than in the 
corresponding week of last year. 


of used than in many 
years. 


Finance 


cars 


companies are re- 
porting that collections § are 
showing improvement, with a 
decline in repossessions. Crop 
conditions in this trade territory 
continue to promise the _ best 
yield in several years, and this 
better tone is being reflected in 
all lines of business. 


ICC Completes Survey 
on Truck Driver Types 

WASHINGTON.—An _ exhaus- 
tive census, giving detailed in- 
formation concerning character- 
istics of interstate bus and truck 
drivers, has been made by the 
Interstate Commerce Commis- 
sion. 

The survey, first of its kind 
ever conducted on a _ national 
basis, includes data on ages, ex- 
perience and length of employ- 
ment of drivers. The purpose of 
the survey is to “provide a sub- 
stantial background for the fur- 
ther study of the types of driv- 
ers involved in accidents in 
interstate commerce.” Data were 
received from 128,038 drivers 
engaged in driving motor ve- 
hicles for 22,532 carriers. 


AN’s Washington bureau supplies 
readers with all important happen- 
ings in the nation’s capital, affecting 
the automotive and allied industries. 


Cranks millions of cars 
the world over every day! 


BENDIX DRIVE 


ERE is a product which, by its faithful, 
trouble-free performance, has become 

the world’s most widely used automobile chassis 
unit. Every hour of the day, millions of cars are 
being automatically cranked by the Bendix 
Drive. Only Bendix Drive is adaptable to every 
type of starting control—floor button, clutch or 
accelerator pedal, dash button or, with Startix, 


eT ltd lel tlacd Me Toh Tel 


that cranks your car.” 





completely automatic switch-key starting. 

Today there is a Bendix Drive engineered 
for every size and type of automobile, marine 
and Diesel engine. Renewal parts and complete 
replacement drives are available everywhere. 
Also, throughout the United States, a liberal 
Exchange Plan serves the convenience of mo- 
torists and dealers alike. 


ECLIPSE MACHINE DIVISION 


' 


Elmira, New York 


BENDIX AVIATION CORPORATION 





Sees Industry 
Again Poised to 
Head Recovery 


Special to Automotive News 

NEW YORK.—The automotive 
industry again has come to the 
front in business news. And the 
tenor of what is being written 
and talked in Wall Street about 
the motors is more favorable 
than at any time in_ recent 
months 

As one commentator wrote, 
“The ranks of those bullish on 
the motor shares have been aug- 
mented substantially within the 
past few days.” 

Perhaps the development 
that has had more to do with 
this than anything else is the 
report in the Street that officials 
of both General Motors and 
Chrysler have completely re- 
versed their previous attitude 
on the business outlook and now 
are looking ahead with real con- 
fidence. 

In recent strength in motor 
shares, General Motors has been 
outstanding. The number of 
shares of this stock sold “short” 
had been reduced by the end of 
July to 34,000 from 41,000 at the 
end of the preceding month. The 
short interest in Chrysler was 
reduced to 62,864 shares at the 
end of July from 99,290 at the 
end of June. 

The short interest in Stude- 
baker and U. S. Rubber alse 
was reduced during July. There 
was a slight rise in the short 
position in Yellow Truck. These 
are the only automotive shares in 
which short sales totaled more 
than 5,000 shares at the end of 
last month. 

A factor that has tremendous- 
ly impressed Wall Street in re- 
cent weeks has been the swift- 
ness with which the automobile 
industry, manufacturers and 
dealers in co-operation, have re- 
duced stocks of new vehicles, as 
well as old. The Street had been 
more or less resigned to a con- 
tinuation of the heavy stocks 
even into the fall when new 
models were due. Although the 
industry has demonstrated its 
recuperative powers many times 
in the past, such a sudden favor- 
able development always comes 
as something of a surprise. 

And now talk again is heard 
of the motors being the leaders 
in the next recovery. This is 
in sharp contrast to the pessi- 
mism of last spring, when the 
Street commentators were in 


Ludlum Merger 
With Alleghany 
Gets Approval 


POMPTON LAKES, N. J.— 
Ludlum Steel Co. announced 
Wednesday that its stockhold- 
ers and those of the Alleghany 
Steel Co. of Pennsylvania had 
voted to merge the two alloy 
steel manufacturing companies 
into the Alleghany Ludlum Steel 
Corp. 

W. F. Detwiler, chairman of 
the Alleghany Steel Co., said 
the merger represented “a true 
merger of the assets and per- 
sonnel of our respective com- 
panies.” 

The statement, given out at 
the registered office of the Lud- 
lum Steel Co. here, said no 
elimination of plants was con- 
templated. 

The statement listed the com- 
bined assets of the two com- 
panies as $31,815,000 as of Dec. 
31, 1937,: and their combined 
working capital as $10,032,000 as 
of the same date. 

The Ludlum meeting here was 
delayed several hours by an un- 
successful move in New York 
by two small stockholders for 
an injunction to restrain it. 
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Wall Street Is ‘Bullish’ on Automotive Shares 


general agreement in the opin- 
ion that the next recovery 
would have to have new leader- 
ship. 

AN’s stock price averages for 
Aug. 10 compared as follows 
with the week preceding and a 
year ago: 

Last This Year 
Week Week Change Ago 
24 motors vue 29.82 32.65 +42.83 43.60 
10 car-truck co.’s 30.05 33.16 +3.11 44.95 
10 parts acces. 27.21 28.01 +0.80 39.75 
4tire-rubbers ... 24.55 27.11 +2.56 43.55 

General Motors set the pace 
with an advance of 5 points in 
the week covered by the av- 
erages. The parts and accesso- 
ries again showed strength but 
they surrendered the leadership 
of a few weeks ago. 

Declarations of dividends by 
automotive companies cuntinue 
to be few, with a more definite 
line of last quarter earnings still 
being awaited. Firestone Tire & 
Rubber declared $1.50 on _ its 
preferred, payable Sept. 1 to 
stock of record Aug. 15. Timken- 
Detroit Axle declared $1.75 on 
its preferred stock, payable 
Sept. 1 to stock of record Aug. 
20. 

Declarations in July by car 
and truck companies called for 
the payment of $2,600,000 to 
stockholders, comparing with 
nothing in the preceding month 
and $16,800,000 in July of last 
year. Parts and accessory com- 
panies declared $1,074,000 last 
month, comparing with $1,960,- 
000 in June and $6,000,000 in 
July, 1937. The total was $3,- 
674,000 in July, as against $1,- 
960,000 in June and $22,800,000 
a year ago. 

For the first seven months, 
car and truck company declara- 
tions totalled $35,990,000, com- 
paring with $96,633,000 in the 
like period of 1937. 

Parts and accessory companies 
declared $13,648,000 in the seven 
months, as against $52,070,000 
a year ago. The total for the 
two groups was $49,638,000 for 
this year, comparing with $148,- 
700,000 in the first seven months 
of 1937. 


Establishes Office 


MIDDLETOWN, O.—The American 
Rolling Mill Co. is establishing a 
district sales office in Minneapolis, 
according to H., M. Richards, man- 
ager of the sheet and strip sales di- 
vision. W. A. Danner, now connected 
with the company’s Chicago office 
will be manager. 


Last Minute Wall Street Wires 


New York, Friday, Aug. 12 (3:10 p.m.)—War scares played 
havoc with leading shares in early trading today, but 
late buying reduced considerably the early losses 
ranging up to three points. Tangible basis for the un- 
easiness was lacking. Motors, rubber and steel issues 
were included among those sustaining losses for the 
day, although the slump was small in several cases. 


Maine Engineer Attacks 
Attempts to Divert Taxes 


New York.—In spite of the 
vast expenditures on _ roads, 
highway improvements have 
not kept pace with the rapid 
increase in the use of motor ve- 
hicles and the demand for better 
roads on which to use them, ac- 
cording to Lucius D. Barrows, 
chief engineer of the Maine State 
Highway commission. 

Barrows deplores the _ at- 
tempts that have been made in 
some states, including New 
York, to use motor vehicle taxes 
for non-highway purposes, and 
he declared the people of Maine 
have emphatically indicated by 
referendum vote that they are 
against the diversion of such 
funds. 

“We must recognize that in 
America it is a fundamental 


Ford Resumes 
Steel Operation; 
300 are Rehired 


DEARBORN.—Steel  produc- 
tion was resumed this week at 
the Ford Motor Co.’s steel mills 
here after an extended shut- 
down. During this period six 
open hearth furnaces were re- 
built as part of the $34,000,000 
Rouge plant building program. 

Three open hearth furnaces 
were lighted, calling back to 
work 300 steel plant employes. 
The steel rolling mills will start 
up during the week. The out- 
put is required to build up 
stocks of bars and sheets which 
were reduced during the idle 
period. 


AUTOMOTIVE STOCK QUOTATIONS 
At Close of Markets Friday, Aug. 12 


(Furnished by Wm. C. Roney Co., Detroit) 


Last Sale 

1938 Aug. Aug. 
High Low NEW YORK 12 5 
54% 
32% 
aa 


642 
23% 
65% 
303g 
33% 


34% Allis Chalm. .. 48 
125g Amn. C. & F... 25% 29 
9% Amn. Chain .... 18% 
2% Auburn Auto. 4 
85, Bendix Avia. .. 21% 
39% Beth. Steel 55% 
153g Bohn A&B 2412 
16% Borg-Warner .. 30% 
354% 12% Briggs Mfg. ...... 

634 3% Budd Mfg. ... 

5% 3. Budd Wheel Co. 
12% 8 Chic. Y. Cab... 
15% 35% Chrysler ............ 
27 105g Clark Equip. .. 
15% Cleve. Gr. Br. 
13% Collins & Aik. 
23 Com. Credit ... 
31% Com. Inv. T.... 

~ Contl. Mtrs. . 

sit Custion-s7eeent. 
125g Curtiss-W. A 

5 Diamond T 
90% du Pont ........... 
10% Eaton Mfg. .... 
13% Elec. Auto-Lite 25% 
21% Elec. Stor. Bat. 30 
5% Evans Prod. .... 11% 
2% Federal Mtr. 4% 
16% Firestone T&R. 21 
1% Gabriel Co. ; a 
27% Gen. Elec. .. 40 
25% General Mtrs. .. 44% 
13. Glidden 22% 
10 Goodrich, B.F. 22% 
15% Goodyear T&R 26% 
Graham-Paige 1% 
Hayes Bdy. 2u 
6 Houd.-Hersh B 14 
17%, Houd.-Hersh. A 28% 
5 Hudson Mtr. Ri, 

\% Hupp Mtr. 1 
48 Inter. Harv. 56% 
58 Johns-Man. 91 
4% Kelsey-H. W. 10% 
3 Kel-H. W. B 6% 


143 


1938 


High Low NEW YORK 


195g 10% Lee R. & T 
503g 23% L.-O.-F. Glass .. 44 
12% Ludlum Steel .. 
16 Mack Trucks .. 
15% Midland Steel .. 
1044 Motor Prod. .... 
8 Motor Wheel . 
4 Murray Corp. 
6% Nash Kelv. 
9% Pacific Mills .... 
3% Packard .............. 
1% Reo Motor 2 
11% Republic Steel 
10% Socony Vac. 
2 Sparks-W. 
71% Spicer Mfg. .. 
6 Stewart-Warner 
3% Studebaker 33 
2% Thermoid Co. .. 
8% Thomp. Prod. . 
Timk.-D. Axle 
Timk. Roll. B. 

6 U. S. Ind. Alco. 
U. S. Rubber 
West’house 
White Mtr. 
Willys 
Yellow Truck 

s Young S & W 


CHICAGO 
Asbestos Mfg. 
4 Bendix Avia. 
6 Borg-Warner 
s Houd.—Hersh. B 
Modine Mfg. 
Perfect Circle 
Pines Winter. 
Woodall Ind. 


DETROIT 
Ex-Cell-O 
Hall Lamp 

¢ Murray Corp. 
Penn Metal 
4 Timk.-Detroit 


3, Dayton 


principle of taxation that bene- 
fits from taxes, against a sepa- 
rate or distinct group of people, 
should accrue to the advantage 
of that group,” he said, “and 
I believe that we must admit 
that when gasoline taxes were 
first imposed, it was the basic 
idea that the funds derived from 
such taxes should be used for 
the improvement and mainte- 
nance of highways and so ac- 
crue to the benefit of the people 
who pay such taxes. The same, 
of course, applies to registra- 
tion fees. 

“In Maine, none of such funds 
have been diverted for other 
purposes. The people of Maine 
have very forcibly expressed 
their opinion, which is against 
the diversion of motor taxes to 
other than highway purposes. 
Some three years ago, under 
the constitutional provision for 
direct initiative legislation, a 
bill with reference to this 
matter, was presented to the 
legislature. The bill was ac- 
cordingly referred to the people 
for acceptance or rejection at 
the state election on Sept. 14, 
1936, and was accepted by the 
people by a very substantial 
majority. 

“This was not a constitutional 
provision but was simply a state 
law and of course was subject 
to amendment or repeal by the 
legislature the same as other 
laws. Under the Maine law, as 
it stands today, such funds must 
be used for highway purposes 
and transfers for other activi- 
ties can be made only tempor- 
arily, and only in cases where 
legislative provision has been 
made for reimbursing the motor 
tax funds. 

“There has been no previ- 
ous diversion of motor taxes in 
the past and it is believed that 
the act now in force is suffi- 
cient to accomplish its pur- 
pose, and this belief is based 


‘ton the fact that the people of 
Maine have so emphatically in-| 10- 


dicated by referendum vote that 
they are against the diversion 
of such funds. The absolutely 


2g | sure way of preventing diver- 


sion, it would appear to us, 
would be by = constitutional 
amendment. 

“We believe that the use of 
motor vehicle taxes for the im- 
provement of highways and for 
the benefit of those who pay 
the tax is a fair and just 
principle.” 


%| Rice and Phelps Join 


Weaver Organization 


SPRINGFIELD, Ill—tThe 
Weaver Mfg. Co. announces that 
M. D. Rice and C. H. Phelps, 
both of whom are well known 
in the automotive industry, have 
recently joined Weaver and as- 
sumed duties in the sales pro- 
motion and engineering depart- 


4;ments, respectively. 


Rice was long associated with 
Socony Vacuum, where for a 


4| period of nine years he actively 
.|promoted the development of 


specialized lubrication. Phelps 
has been vice-president in charge 
of research and development 
with the Lantz-Phelps Corp. of 
for the last several 
years. 


Capital Surplus 
Replaces Deficit 
In U. S. Rubber 


NEW YORK.—A capital sur- 
plus of $11,159,633 on June 30, 
1938, as compared with a deficit 
of $10,471,627, on Dec. 31, 1937, 
is shown in the report of United 
States Rubber Co. for the six 
months ended June 30, 1938, 
For the first time, the company 
has included its 39 subsidiaries 
in a consolidated report. 

Continuing its policy of re- 
ducing indebtedness, by drawing 
on its cash resources, the com- 
pany showed a reduction of $5,- 
000,000 in its funded debt, dur- 
ing the six months period. 

Net income before inventory 
adjustments for the six months’ 
period was $1,996,193 in the full 
consolidation. After adjustment 
of inventories to market values 
and other provisions as of June 
30, of $2,235,406, a net deficit 
of $239,213 is shown for the pe- 
riod. Since June 30, 1938, rising 
commodity prices have offset the 
inventory adjustment. 

Net income before adjustments 
on the basis comparable with pre- 
vious reports was $813,796, for 
the six months of 1938, com- 
pared with $6,762,964 for 1937. 
On the same basis, 1938 sales 
were 35 per cent less than in 
1937. On the basis of full con- 
solidation net sales were $67,- 
829,786 for the first six months of 
this year. As consolidated hereto- 
fore, net sales for six months of 
1938 were $61,457,244, a decrease 
of $33,318,694 from the $94,775,- 
938 sales of the first six months 
of 1937. 


Norman DeVaux 


Buys Cord Plant 


SOUTH BEND.—Sale of auto- 
mobile parts and _ assemblies, 
tools, dies and patterns from the 
Cord-Auburn plant to Norman 
De Vaux of Detroit for $45,000 
was approved Thursday by Fed- 
eral Judge Thomas J. Slick. 

The Cord plant went into re- 
ceivership some time ago. 


Coming Events 


ae 
13-14—Alexandria Bay, Y. Empire 
State Automobile Merchants Assn. 
Inc., Annual Conclave. 
14-16—New York. National a 
tion Engineering Meetin 
30-Dec. 2—SAE National "Tecancten 
Meeting. 


OCTOBER 


6-7—Tulsa, Okla. SAE Fuels, Lubricants 
Meeting. 
12—New Orleans. National Assn. of 
Independent Tire Dealers. Annual 
convention. 
13-15—Los Angeles. SAE National Air- 
craft Production Meeting. 
15-23—Prague, Czechoslovakia. Automo- 
bile Show. 
31-Nov. 2—Detroit. American Trucking 
Assns. conclave. Hotel Statler. 


NOVEMBER 
11-17—New York. National Motor Truck 


Show. 
11-18—New York. National Automobile 
Show. 


11-18—Pittsburgh. Automobile Show. 
11-19—Detroit. Automobile Show. 
11-18—San Francisco. Automobile show. 
12-18—Columbus, O. Automobile Show. 


12-19—Chicago. Automobile Show 
12-19—Philadelphia. Automobile “Show. 
12-18—Boston. Automobile Show. 
12-19—Milwaukee. Automobile Show. 
12-19—Buffalo. Automobile Show. 
12-19—Minneapolis. Automobile Show. 
12-20—Los Angeles. Automobile Show. 
12-20—St. Louis. Automobile Show. 
14—New York. SAE Annual Dinner, 
Commodore Hotel. 
14-16—New York. SAE National Trans- 
portation Engineering Meeting. 
14-19—Elmira, N. ¥. Automobile Show.* 
14-19—New Haven, Conn. Automobile 


Show. 
19-25—Indianapolis. Automobile Show. 
19-26—Baltimore. Automobile Show. 
19-26—Rochester, N. ¥. Automobile Show. 
19-30-—~ Washington. D. C. Automobile 


ow. 

19-26—Montreal. Automobile Show. 
20-26—Cincinnati. Automobile Show.* 
26-Dec. 3—Newark. Automobile Show. 
DECEMBER 
Automotive Service In- 

dustries Show, Navy Pier. 
5-10—Denver. Automobile Show. 


JANUARY 


9-13—Detroit. SAE Annual Meeting. 
N.B.—Omaha and Kansas City have 
voted not to hold automobile shows this 


year. 
*Tentative. 


5-10—Chicago. 











» 
J 


as 
cit 
er 


sur- 


ficit 
937, 
‘ited 

six 
938, 
any 
iries 


re- 
ving 
om- 
$5,- 
jur- 


tory 
ths’ 
full 
ent 
lues 
une 
ficit 
pe- 
ing 
the 


nts 
re- 
for 
ym- 
37. 
ales 

in 
on- 
a7, - 


to- 

of 
ase 
’ 5.- 
ths 


it 


to- 
es, 
he 
an 
100 
-d- 


yire 


ion 


erent 


AUTOMOTIVE NEWS, SATURDAY, AUGUST 13, 1938 


19 





so I am looking for a great race 
which will add to the laurels of 
Chevrolet which seeks to de- 
yelop in the youth of America a 
desire to make something me- 
chanical, laying the groundwork 
for the future when the boy 
grows up and becomes an auto- 
mobile owner. His interest in 
mechanics already will have 
been established. 

* * * 

SO MUCH for the background 
and the atmosphere. It’s been 
lively here for a couple of days 
geting set for the finals but 
there was one happening out of 
the ordinary that deserved go- 
ing into the records. Jerry Rut- 
zel of Chevrolet noticed a straw 
hat hanging on a_ two-by four 
corner post at the track. Rec- 
ognizing it belonged to Shorty 
Fulton, Akron airport manager 
and spark plug of the Akron 
derby organization, Rutzel nailed 
the skimmer to the post and 
awaited results. Shorty tuged 
at the hat but couldn’t budge it. 
He investigated and found the 
nail but he didn’t wince. He 
picked up a saw and sawed off 
the top of the corner post. Then 
he put the hat on, chunk of 
wood and all, and walked away. 
He turned the joke the other 
way. 

* * * 

I’M HOMEWARD bound after 
the derby and set for the first 
of the previews of the 1939 
models which have been set for 
next Friday. That day the 
newspaper men will be guests of 
the Chrysler Corp. in Detroit 


Goodyear Offers 
New Advance in 
Passenger Tire 


AKRON, O.—Claimed by its 
makers to be “the greatest ad- 
vance in passenger car tire con- 
struction in 25 years,” a new 
Double Eagle Airwheel was an- 
nounced here Friday by The 
Goodyear Tire and Rubber Co. 


Reason for the claim is that a 
new basic material—rayon—1s 
utilized for carcass construction, 
instead of conventional cotton, 
as in other tires. The rayon used 
is not the ordinary commercial 
fabric, but a_ silk-type cord 
called Rayotwist, spun from 
rayon filaments. 

Advantages claimed by Good- 
year for its new product are 
lightness, greater strength, resil- 
ience, and resistance to heat and 
shock, allowing greater ease of 
riding and providing much great- 
er mileage. 





AN's Washington bureau supplies 
readers with all important happen- 
ings in the nation’s capital, affecting 
the automotive and allied industries. 
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| Personal | 


os My wife Ethel says that for 
luxurious living, at reasonable 
rates, there’s nothing in Detroit 







like the Book-Cadillac. It’s not 
“merely a place to stay”, it’s 
a place to live enjoyably. All 
rooms are spacious and mod- 
ern. Minimum rate, $3.00. 















HOTEL _ DETROIT 


W. O. Seelbach, Manager 
National Hotel 
Management Co., Inc. 
Lore lism re ey 


Sparks 


(Continued from Page 1) 









Chris 
y Sinsabaugh 


Moron Best Driver, 
Professor the Worst 
ANN ARBOR, Mich. — 





A high-grade moron makes 
the best automobile driver 
and a college professor the 
worst, J. S. Baker, National 
Safety Council expert, told 
the National Institute for 
Traffic Safety Training 


and will see the new stuff Dodge, 
Plymouth, De Soto and Chrysler 
will put on the market this fall. 
This will be the first firecracker. 
Other companies will fall in line 
and by late September we who 
write automobile stuff for the 
dailies and magazines will have 
seen everything. 

But this sightseeing does not 
mean an immediate introduction 
of the 39 models. You'll have 
to wait for production to get 
under way and there is a big 
gap of time in between a pre- 
view and the formal announce- 
ment to the public. Dealers 
cannot be_ stocked overnight! withholding their broadsides un- 
and until the dealers have the! til the eve of the New York 
new cars on the floor they na-|show which will open Nov. 11. 
turally cannot sell them to the| Scare stories you may read now- 
public. So I look for a normal! adays as to everybody being on 
opening of the new season—|the market by or before Oct. 1 
some of the new stuff announced | should be taken with a grain of 
in September and quite a few’ salt. 


here this week. 

“A moron. knows his 
mental limitations and 
realizes his entire attention 
must be given to the task 
of driving,” he said. 

“But a college professor 
has too much to _ think 
about and lets his mind 
wander from his driving.” 








MEMA Parts Index for June 
Shows Decrease from May 





NEW YORK. — According to 
manufacturers reporting their 
monthly business figures to Mo- 
tor and Equipment Manufac- 
turers Assn., service parts ship- 
ments increased in June while 
shipments in all other branches 
were lower than the previous 
month. 

The grand index for all 
branches of the _ industry in 
June dropped to 84 per cent of 
the January, 1925, base as com- 
pared with 89 per cent for May 
and 174 per cent for June, 1937. 

Shipments to vehicle manu- 
facturers for original equipment 
in June declined to 74 per cent 
of the base, which compares 
with 82 per cent registered in 
May and 190 per cent for June 
last year. 

Service parts shipments to 
wholesalers for June advanced 
to 119 per cent from the 108 
per cent indicated in May. In 


June, 1937, the index stood at 
167 per cent. 

Accessories shipments to 
wholesalers in June decreased, 
standing at 99 per cent of the 
base index, which can be com- 
pared with 102 per cent for 
May and 99 per cent in June, 
1937. 

Service equipment shipments 
to wholesalers in June dropped 
to 90 per cent of the base as 
compared with 101 per cent in 
May and 154 per cent in June, 
1937. 


Fisk Shows Profit 


BOSTON.—Fisk Rubber Corp. and 
subsidiaries is report for siy months 
ended June 30, 1938, show net profit 
of $172,298 after charges and fed- 
eral income taxes, equal after divi- 
dend requirements on $6 preferred 
stock, to 15 cents a share on 439,535 
shares of common stock. This com- 
pares with $435,962 or 75 cents a 
share on common for the six months 
ended June 30, 1937. 











LAST CALL! 
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For 19383 


“The Review & Reference Manual 
Of The Industry!” 








LAST FORMS CLOSING AT 
DETROIT MONDAY, AUGUST 22 


There is Still Ample Time: 


I. 
2. 





To See That Your Advertisement in This Issue. 
To Order Extra Copies at $2.00 Each. 





‘Keep Your Customers 


as friends...We'll 
Help You! 


C.I.T. is the world’s largest independent sales financing 
institution, established in 1908, serving dealers and pur- 
chasers everywhere through more than 1&0 local branch 
offices... each a self-contained, fully-functioning unit. 


Sales 
| Financing 
é @ Service 


Commercial Investment Trust Incorporated 
C. I. T. Corporation, New York, Chicago, 
San Francisco * Universal Credit Company 
Canadian Acceptance Corp. Limited * Com- 
mercial Factors Corporation * William Iselin 
& Co., Inc. * Meinhard, Greeff & Co., Inc. 


National Surety Corp. * Subsidiary companies of 
COMMERCIAL INVESTMENT TRUST 


CORPORATION 
ONE PARK AVE., NEw YORK CITY 


AKING a friend is easy enough — it’s 

keeping him that counts. When a car 
is sold, the transaction should be the begin- 
ning of-a dealer-customer relationship that 
lasts a long time. That’s where the finance 
company enters the picture. 

The attitude of your finance company is of 
the utmost importance to your future busi- 
ness. A man satisfied with his finance company 
—who gets courteous, fair treatment—is usu- 
ally a man satisfied with his dealer. He’s the 
man who comes back to buy again. 


How C. I. T. Helps You— 


— Tactful, on-the-spot credit investigation. 

— Friendly, tactful consumer contact. 

— Immediate purchase of acceptable paper by 
local office near you. 

— Ample funds for all requirements. 

—C. |. T. service is local in application, na- 
tional in scope, and not subject to local or 
regional economic disturbances. 





